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Affordability is the organizing story of December (inflation/economy 25%), up from the
October trough (17%).

This validates the need for Republican focus on cost of living and positions the party to speak to
a widening coalition that’s feeling squeezed.

Key Trump target coalitions are moving sharply toward affordability : working class
+3, Hispanics +7, and younger voters +3.

Aspirational homeowners (16% of the electorate) — those who are renting but would
prefer to own a home — over-index by +4 on affordability as their top priority.

These voters skew younger, lower income, more diverse, less college-educated, and
less rural than average — essentially the group that put Trump back in the White
House.

Voters who rely on YouTube/podcasts as primary news sources are now twice as likely
(16%) to list “threats to democracy” as their top priority versus late 2024 (8%).

This audience is hearing more anti-Trump content; Republicans and Trump should
get back to being front and center on these channels to counter a narrative drift.

Holiday spending confirms cost pressure: Nearly half (46%) plan to spend less; only 15%
plan to spend more.

Spending among Republicans is more steady - they’re 17+ points more likely than
Independents/Democrats to say they’ll spend about the same, while the latter are more
pessimistic and planning to spend less.

Men expect to spend more than women; 39% of women plan $500+, which is 10% less
than the number of men planning to spend the same amount.
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Working class voters (<$75k annually) are 2x more likely than higher earners to spend
<$250 on gifts overall.

Renters (42%) and aspirational homeowners (39%) are twice as likely as current
homeowners (19%) to spend <$250.

Macro mood improved: Right direction moved +5 net since last month. A modest uptick in

national optimism softens the “doom loop” narrative and shows the beginnings of GOP
turnaround.

Self-identified Republicans (+13 net) drive the shift, including core base segments: men
55+ (+12), non-college (+12), rural (+15), and even urban (+13).

Aspirational homeowners are +24 net more likely to say the country is on the wrong track.
They're prime for cost relief policy pitches (housing, taxes, utility rates).

Trump’s brand edged up +4 net fav since November; the recovery interrupts a three-month
slide.

Gains are broad across nearly every major demographic but exclude college educated (-4),
suburban (-2), married women (-3), and new voters (-5).

Swing voters view Trump +6 net better than last month; Democrats moved +5 net —
softening anti-Trump intensity.

Non-college voters are the engine powering GOP gains down-ballot: +10 netfavin a
month, flipping back to +5 net fav overall.

Congressional images split: GOP holds steady (+1 net), while Democrats in Congress worsen
-6 net vs. November.
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The shift against Democrats is led by women (-6 net fav), especially women <55 (-8) and
non-college women (-9), plus non-college voters (-7) and urban voters (-14).

Generic ballot (D+4) tightens slightly to 44 R - 48 D as the Democratic generic sheds 2 points.
Movement is driven by non-college (+10 net) and urban voters (+17 net).
Parents (25% of electorate) shift +7 net toward a generic Republican.

Among those who voted in 3 of the last 4 general elections, a group Democrats have led
with by 7+ points since August, the contest is now within MoE - and the generic
Republican leads 46-45.

Top household spending stressors: 54% groceries/food, 42% housing. GOP messages
should lead with prices at the checkout lane and rent/mortgage.

Women <55 (+12) and non-White voters (+11) over index on housing as a top stressor.

Two thirds of renters/aspirational homeowners pick housing over groceries by 6+
points.

Voters under 45 are +8 more likely to cite leisure/entertainment as the biggest
stressor; older voters are +8 more likely to cite healthcare.

Among voters who list inflation/economy as their top priority, 64% groceries and 51%
housing dominate - more than double any other spending area.

Nothing feels cheaper: voters say every monthly bill is up vs. a year ago.

Groceries/food 82% more expensive, housing 68%, utilities 78%, health insurance 71%,
healthcare services 69%.
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For voters prioritizing healthcare (up +7 since September), insurance + services rank
highest alongside groceries.

Democrats and Dem-leaning groups (women <55, college-educated women, non-White
voters) are most likely to say costs are significantly higher; GOP base tends to say things
are about the same.

Housing is squeezing wallets: 63% say housing exerts moderate to extreme pressure.

“Extreme pressure” over indexes among women <55 (+10), non-college women (+7),
working class (+8), non-White voters (+12), and renters/aspirational homeowners (+18).

Those who flag housing as a top stressor are +13 more likely than topline to say the
pressure is extreme.

Property tax reform opportunity: 73% support capping annual assessment increases and
limiting frequency; only 12% oppose. This is a high-consensus, pocketbook policy
Republicans can lead on.

Urban voters are 10+ points less supportive than suburban/rural

Homeowners are +4 above topline; renters -8; 71% of aspirational homeowners support
caps: +6 vs. other non-owners. Framing property tax caps as a pathway to first-time
homeownership broadens appeal.

In open-end responses, aspirational homeowners describe sale prices as unattainable even
for dual-income or highly-educated households. They frame the market as fundamentally
misaligned with typical earnings and local conditions.

Aspirational buyers point to high mortgage rates, insurance/taxes, and the inability to
accumulate down payments due to living costs, debt, and credit challenges. They
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emphasize that multiple levers must move - rates, rents, wages, and personal debt -
before purchase becomes viable.

Anger
Frustration, resentment: at runaway listing prices squeezing buyers.
Irritation, indignation: at costly financing and “moving goalposts”
Sadness
Disappointment, hopelessness: feeling shut out despite effort.
Discouragement: setbacks from debt or credit issues

Fear
Anxiety, insecurity: worry they’ll never catch up to costs, risk of overextension.

“Homes are outrageously priced. In Rl for a decent home that could house my family it's
minimum $400k-$500k which is completely unaffordable for a 2 income home...” —
Female, 30-44, Mostly Democratic, Urban, Technical Certification

“The housing market and property taxes would have to bottom out. Why am | paying taxes
on property | already own? It's like I'm paying the government twice a year just to rent
something I already own.” — Male, 45-54, Mostly Republican, Rural, Some
college/Associate’s

“Because all new homes built in the last 2 decades cost $400-500k on the CHEAP end, and
the few $200-300k homes that are affordable are quickly bought up by companies that
rent them out, squeezing out the middle class buyer from owning an affordable home.”
— Male, 30-44, Mostly Republican, Urban, Technical Certification
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“Money. Interest rates and general prices of homes are way to high, couple that with
costs of services to maintain the home being very high, and the general quality of
most construction work being fairly low...” — Female, 18-29, Independent,
Suburban, Four year undergraduate/Bachelor’s

“1. Would need a much better paying job... 2. Lower interest rates... 3. More
affordable housing. Rent is outrageous...” — Male, 18-29, Mostly Republican,
Suburban, Some college/Associate’s

Republicans need to connect drivers to affordability issues in plain language so voters can
recognize them.

lllegal immigration: 46% say it's a major factor in rising prices; 72% say at least a minor
factor; less than a quarter say not a factor.

Major factor agreement tops 50% among over 55 voters, non-college voters, rural
voters, White voters, and married men - core GOP segments.

Retail theft: 85% say it raises prices at least a little; 44% say a ton/great deal.
Voters over 55 are +20 more likely than younger voters to say a ton/great deal.

Al costs: 48% expect Al to make things more expensive vs. 22% “reduce costs” (2:1 gap).
Men +10 more likely than women to say Al will reduce costs.

Republicans 2x more likely than Independents/Democrats to think Al will reduce
costs.

Al brands: Al tech companies are -15 net fav; data centers -23, with +5 more “very
unfavorable.”

Men (41%) are +15 more likely than women (26%) to view Al tech companies faveraidty a |



Republicans see Al tech +11 net fav but split 35/35 on data centers.

Conditional openness to Al: If Al lowers prices, 52% support wider use (+18 margin). Voters
want tangible savings; support is soft pending proof and details.

ACA subsidies extension (self-insured marketplace): 64 - 27 support (+37 margin). Voters
prefer avoiding premium spikes; Republican leaders should frame “cost relief without permanent
expansion.”

Republicans are the hub of opposition (-17 net), yet more than a third support
extension.

Within the GOP, voters over 55 are most resistant (-30), while younger Republicans are
split 39-41 — suggesting room for generational realignment to grow the party.

Trump signal moves voters: Knowing Trump said “some kind of extension may be necessary
to get something else done” shifts support +8 net overall. Trump’s pragmatic lane on cost
control broadens GOP maneuver space.

Among Republicans, support swings +39 net (from -17 to +22), driven mostly by older
Republicans (+45 net).

Tariffs remain underwater despite benefit prompt: Net oppose -12 (42% strongly oppose vs.
39% total support). Cost-first voters want domestic focus and price relief more than trade
conflict.

Voters are 2x more likely to think Trump is more focused on foreign affairs (32%) than
domestic (16%); 40% say equally.

Only 4% want more foreign focus from Trump; 46% say he needs to focus more
domestically; 44% say equally.

Those wanting more domestic focus oppose tariffs by -30. gy CYGNAL



63% are extremely/very concerned about fentanyl/illegal drug use fueling addiction, family
breakdown, economic costs, and overdose deaths.

Women are +7 more likely than men to be extremely concerned; voters 55+ are +11 vs.
younger voters.

Working-class voters (+4) and Hispanic voters (+3) over index on extreme concern.
Most concerning drug effects are split: Violent crime (26%) vs. overdose deaths (25%).

Republicans 38% concentrate on violent crime; Democrats 29% and Independents 26%
lean to overdose deaths.

Among the extremely concerned, attention clusters around violent crime 31%, overdose
29%, family breakdown 16%; homelessness drops -6%.

Awareness of Venezuelan leader Maduro is low (46% name ID), but sentiment is harsh: net
unfav -34, with 33% very unfav. The anti-Maduro backdrop and concern about drug problems
legitimize tough action against Venezuelan drug smuggling.

Support for Trump’s use of military force against Venezuelan drug smugglers: 57 - 38
(+19 margin), with 40% strongly supportive.

Swing voters, despite under-indexing on drug problem concern, over-index +11 on
supporting Trump’s actions against the Caribbean nation.

Urban voters: despite backing a generic Democrat by +23 and Democrats opposing
Trump’s actions by +43, urban voters net support Trump’s actions by +2.

Suburban voters: +11 net support for Trump’s actions despite +11 net support for a
generic Democrat.
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Voters say the current size of the U.S. House of Representatives provides adequate
representation by a +9-point margin and reject expansion by +8 — both are soft. There’s
limited appetite for structural change; better to emphasize governance outcomes.

Voters <55 are -20 vs. older voters on adequacy and +16 more open to expansion.

Opposition to expansion is driven by over 55 voters, non-college men, Trump voters, and
Republicans — the current House controlling coalition.

Holiday shopping preference: Online over brick and mortar by +17; 42% say it doesn'’t
matter.

College educated (41%) and high income (45%) voters prefer online more than peers.

63% always/sometimes avoid politics during the holidays to avoid upsetting people; 35%
talk regardless.

Democrats are +6 more likely to avoid politics than Republicans.
Women are +12 more likely to avoid discussion than men.

Men <55 (45%) are +15 vs. young women on willingness to discuss; non college men +16
vS. non college women.

Swing voters +9 vs. topline in avoiding political talk.

Avoiding people over politics: 76% are not avoiding anyone because of a political beef, but a
quarter of voters are.

12% are avoiding extended family (aunt/uncle/cousin) — 2x any other relation.
Democrats (30%) are 2x Republicans (15%) in avoiding family due to politics.
18% of Harris 2024 voters are avoiding a parent or sibling. Y CYGNAL



There’s an age divide here too: women <55 +8 vs. older women; men <55 +11 vs. older
men; +7 vs. topline overall.

53% of voters say their typical New Year’s resolutions focus is health & fithess — 22+
points above finances (32%) and mental health/stress reduction (28%). Wellness and
pocketbook themes will be top of mind for January.

Women <55 +15 vs. topline on mental health/stress.
Non-White voters +16 vs. White voters in prioritizing finances.

Only 9% typically focus on learning/education — but that’s 2x higher among young
women vs. older women and 4x higher among young men vs. older men.

Advanced segmentation analysis identified four groups via machine learning: Old GOPs (29%),
Young GOPs (20%), Young Dems (20%), and Old Dems (31%).

The Young GOPs segment skews female (60%) and is the youngest segment with 50%
under 45. They are the most likely to attend religious services and are the least college-
educated, but they are the most likely to be employed and most likely to be parents.
They're nearly 2x as focused on inflation and the economy as their top priority as the Old
GOPs segment. They are the most likely group to avoid talking politics at holiday
gatherings and the most nuanced in their typical focus for New Years'’ resolutions. These
voters pay the least attention to political news but are the most likely to get their news
from YouTube and Facebook.
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| Top Priority

24.5%
0,
15.8% 14.8%
0,
12.3% 11.4%
7.6%
3.9%
> 3.0% 2.29% 2.6%
B N e .
[ I
Inflation and  Threats to Healthcare lllegal Government Social Crime and National Gun control Climate Abortion Unsure
the economy democracy immigration spending and Security and public safety security change
and border waste Medicare
security

Inflation and the economy

Threats to democracy

Healthcare

lllegal immigration and border security
Government spending and waste
Social Security and Medicare

Crime and public safety

National security 3% 1% 3% 3% 6% 4% 5% 2% 1% 5% 3% 1% 6% 1% 1% 3% 3% 3% 3% 2% 3% 3% 4% 1% 1% 4% 4% 3% 1% 3% 5% 1% 4% 4% 2% 4% 3%

Guncontrol 2% 3% 2% 2% 1% 1% 2% 2% 4% 2% 3% 1% 1% 1% 5% 3% 1% 2% 2% 4% 4% 4% 2% 2% 4% 0% 4% 2% 3% 2% 0% 4% 6% 5% 2% 2% 1%
Climate change 3% 2% 2% 5% 2% 4% 3% 1% 3% 2% 3% 3% 1% 3% 4% 3% 2% 3% 3% 3% 1% 3% 2% 4% 2% 3% 5% 1% 2% 3% 1% 4% 2% 3% 1% 4% 2%
Abortion 1% 2% 1% 0% 1% 1% 0% 2% 1% 1% 1% 1% 1% 1% 0% 1% 1% 1% 1% 1% 0% 0% 1% 1% 1% 1% 0% 2% 1% 0% 2% 0% 0% 2% 1% 1% 1%

Unsure 1% 1% 1% 0% 1% 1% 0% 2% 1% 1% 1% 2% 1% 2% 1% 2% 0% 0% 1% 2% 1% 1% 1% 2% 0% 0% 1% 0% 2% 1% 2% 0% 0% 2% 1% 2% 0%

Which one of the following issues do you believe should be the top priority for Congress? @ CYGNAL



| Trend: Top Priority
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| Trend: Top Priority (At Least 10%)
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Percent Change: Top Priority (Nov ‘25 to Dec '25)
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| Vote Method
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Trend: Vote Method
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Percent Change: Vote Method (Nov '25 to Dec '25)
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| Country Direction
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Generally speaking, would you say things in the United States are headed in the right direction or off on the wrong track? @ C Y G N A L



| Trend: Country Direction
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Percent Change: Country Direction (Nov '25 to Dec '25)
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Generic Ballot
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If the election was held today, and you had to make a choice, would you vote for the Republican or Democratic candidate for @ C Y G N A L

U.S. Congress?



Trend: Generic Ballot
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Generic Ballot Movement
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| Percent Change: Generic Ballot (Nov '25 to Dec '25)
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Generic Ballot by Key Voter Groups

Overall 48.0% 8.0%
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| Image Tests

Net Fav

Donald Trump 11.9% 9.4

Nicolas Maduro 32.9% -34.2
Zohran Mamdani 14.3% -3.8
Republicans in Congress -12.6
Democrats in Congress -16.2
Al Tech Companies -14.6
Al Data Centers -23.0

0 20 40 60 80 100%

II Very favorable B Somewhat favorable O No opinion [0 Never heard of @ Somewhat unfavorable @ Very unfavorable|

(Y CYGNAL




Image Tests Heatmaps

Donald Trump

Nicolas Maduro

Zohran Mamdani
Republicans in Congress
Democrats in Congress
Al Tech Companies

Al Data Centers

Donald Trump

Nicolas Maduro

Zohran Mamdani
Republicans in Congress
Democrats in Congress
Al Tech Companies

Al Data Centers

>
e

04

Py o§3

& &S0
NSRS

S

>

\

O
%0 OOQ‘\)\’O Q \OQS‘Q 66

Q
& P
o

@o \\

@‘\.
@% ¥
fé‘s;"

Favorable

,{ﬁ°
P

&
¢ & &
O &8 @%“.@ &g & Qg
S & £ P e e ;
F & & F &N WO K& > >k X
NSRS O L£0 & & 878" 87 87 s
N R e RO N NS

44% 34% 45% 47% 52% 40% 58% 46% 32% 59% 40% 35%.31% 5% 43% 45% 44% 50% 18% 36% 50% 49% 35% 32% 54%

6%

35%

41%

39%

33%

26%

>
e

04

6%

%

32%

42%

25%

19%

4%

32%

41%

45%

28%

20%

Py o§3

1% 5% 5%
40% 27% 43%
42% 50% 35%
36% 32% 41%
38% 44% 41%

30% 38% 38%

O
& &S0
NSRS

10% 5%
25% 25%
56% 43%
27% 38%
M% 24%

30% 19%

S

‘\0

5% 5% 5%

51% 24% 39%
28% 55% 37%
52% 29% 41%
30% 31% 35%

20% 26% 26%

o‘

<<<2~*"

©
N
¥

9% 6% 7% 7% 7%

%

33%.28% 4% 39%
48% 4% 34% .43%

32% 44% 28% 26% 29%

6% 36% 66% 32%

28% 35% 25% 18% 23%

db(\

N

,-‘}Q
o

0
Q.

N o

X
@Q\,

‘\
Q@As;\ A&

7% 5% 5% 13% 8%

36% 41% 33% 41% 37%

43% 40% 46% 20% 34%

39% 37% 34% 70% 46%

37% 37% 32% 31% 40%

29% 30% 26% 19% 36%

Unfavorable

d’

\”\6‘* I

9% 6% 7% 4% 6%

34% 32% 44% 46% 33%
46% 46% 32% 27% 49%
38% 36% 49% 42% 32%
36% 37% 26% 22% 42%

28% 30% 18% 19% 38%

T

42% 44% 35% 42%. 3% 36% 46% 45% 46% 44%

9% 5% 5% 9% 6% 6% 0% 12% 8% 4% 5%

35% 34% 39% 26%

41% 33% 36%. 3% 27%
41% 47% 30% 4% . 35%

29% 24% 35% 42% 25% 45%

7% 64% 40% 40% 34% 33% 35%

41% 40% 41% 42% 41%

38% 38% 39% 36% 41%

39% 34% 33% 41% 30%

27% 21% 17% 28% 35% 19% 33% 27% 25% 27% 26%

54% 61% 54% 52% 46% 59% 40% 50% 67% 39% 58% €3% 9% 56%.54% 54% 56% 49% .61% 47% 50% 62% 64% 45% 56% 53% 62% 54% 10%.62% 50% 52% 53% 55%

40%

39%

54%

55%

48%

49%

23%

23%

59%

48%

53%

53%

40%

40%

54%

50%

48%

49%

46% 54% 55%

41% 54% 42%

53% 48% 63%

61% 65% 56%

50% 40% 46%

54% 40% 47%

46% 25%

52% 35%

39% 48%

69% 53%

43% 48%

47% 46%

40% 42% 42%

27% 48% 39%

68% 39% 58%

44% 65% 53%

53% 46% 48%

58% 47% 51%

33% 46% 40% 35% 31%

27% T2% 34% 8% 32%

61% 12% 54%. 53%
48% . 59% 17% 50%

49% 33% 56% 58% 49%

48% 35% 58% 58% 47%

40% 52% 44% 18% 39%

4% 44% 45% 13% 29%

52% 59% 50% 71% 56%

58% 60% 62% 25% 44%

45% 49% 49% 40% 43%

49% 53% 51% 39% 46%

34% 46% 28% 30% 55%

38% 45% 26% 27% 52%

48% 50% 62% 64% 48%

56% 59% 46% 51% 65%

44% 45% 51% 60% 45%

48% 47% 53% 61% 46%

43% 36% 27% 27% 46% 36% 32% 32% 31% 37% 46%

40% 37% 26% 30% 72% 9%

50% 14% . 70% 48%
59% . 21% 59% 52%

44% 36% 59% 39% 49%

22% 32% 30% 39% 44%

55% 54% 59% 49% 52% 56%

58% 53% 46% 52% 60% 56%

46% 48% 52% 43% 47% 49%

49% 50% 52% 47% 38% 60% 47% 53% 45% 48% 50%

@ CYGNAL



| Image: Donald Trump

53.7%

44.3%

1.7% 3%
Favorable Unfavorable No opinion Never heard of
$
S oS o & 00\‘\0
o @@@@QQ@%"Q‘@“OO“EQSQ%\A@ °~2~‘Q’°~2~°Q~°v§° &%\‘\ S SECEEECEC
Favorable Total . ‘ |
Unfavorable Total | | 58% | 63% [/ 66% 93% | 77% |61% 62% | 64% .56% 62%

I
vy 2 0 2 2 2 . e

Somewhat favorable 12% 11% 11% 17% 9% 12% 13% 13% 8% 14% 10% 13% 20% 13% 3% 11% 12% 12% 13% 10% 7% 16% 12% 11% 10% 15% 11% 11% 12% 24% 22% 1% 19% 14% 15% 14% 10%

Somewhat unfavorable 5% 6% 3% 7% 3% 4% 6% 6% 3% 4% 5% 5% 5% 8% 2% 6% 4% 4% 4% 6% 5% 5% 4% 7% 4% 5% 5% 3% 6% 13% 6% 3% 6% 12% 7% 3% 3%

|
v T~ T~ S - S s o -

Noop|n|on % 4% 1% 1% 1% 1% 1% 3% 1% 2% 1% 2% 1% 3% 1% 3% 1% 0% 1% 4% 3% 3% 1% 3% 3% 1% 1% 2% 2% 4% 1% 1% 0% 3% 4% 1%

Never heardof 0% 1% 0% 0% 0% 0% 0% 0% 1% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 1% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 2% 1% 0% 0% 0%

Do you have a favorable or unfavorable opinion of Donald Trump ? @ CYGNAL



Trend: Donald Trump Image

(]
50%

— .
3% "

44, \.},3% Favorable

40%
30%
20%

10%

17%  NoO opinion

0% i e — et ey —08%  Never heard of
A

U CYGNAL



Percent Change: Donald Trump Image (Nov '25 to Dec '25)
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Percent Change: Zohran Mamdani Image
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Percent Change: Republicans in Congress Image
(Nov 25 to Dec '25)
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| Percent Change: Democrats in Congress Image
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| Trump Focus - Foreign vs Domestic
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Percent Change: Trump Focus — Foreign vs Domestic*

\S
& "
& & & &
QPR & (?’ (\be K\' r\q/ O & & é\@ & & X© \‘1?‘.q,b"

» x S © ) o o S XD D g
‘9‘34343"506&000\\0‘0“0 F P S L L P E PO RE M B DN
@ 2 PO @ 9 6"\6 K@ &8 NI c, CEE & & S

0 N N S e o e ot '%\“q,\’“ S R R RN

More on foreign affairs

More on domestic affairs -30% -36% -33% 23% -26% -28% -21% -32% -37% -27% -30% -34% -20% -37% -36% 26% 34% 31% 29% 7% 27% -20% -30% -27% -34% -26% -23% -32% 6% 1% 21% 38% -30% -24% -32% B4% -20%
Much more on foreign affairs RERRENE o | 17% % | 24% | 15% | 17% | 22% 20% | 31% | 18% | 18% | 15% | 16% | 29%  21% | 12% | 17%  19%  23% | 13% | 14% | 17% | 24% | 16% 31% | 22% | 1% | 20%
Somewhat more on foreign affairs RIEEERERRIL] 1% | 15% 1% | 14% 6 | 13% o | 12% g 13% | 13% o | 12% | 13% | 13%
Equally focused on both

e feneseee - IIIIIIIIIIIII - IIII

Much more on domestic affairs - - - 8% -18% -19% -17% -31% -17% -20% -18% -16% -24% -16%

e __---.

* Do you believe President Donald Trump is focused more on foreign affairs, domestic affairs, or equally on both? CYGNAL
— What should President Donald Trump’s focus be more on? Foreign affairs, domestic affairs, or equally on both?



Percent Change: Trump Focus — Foreign vs Domestic*
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More on foreign affairs -28% -33% -32% 29% -38% -22% -28% -35% 31% -22% -26% -31% -35% -46% -43% -22% -20% -30% -28%
More on domestic affairs
Much more on foreign affairs
Somewhat more on foreign affairs
Equally focused on both

Somewhat more on domestic affairs b | 12% | 1% | 89 % | 12% | 10% | 12% | 12% | 12% | 11% | 12% | 13% | 12%
Much more on domestic affairs L NE=2 MR MR FLNRE ALY 6% | 14% | 20% | 22% | 79 8% | 18% | 19% | 17% | 31% | 17% | 20% | 18% | 16% | 24% | 16% | €% | 20% | 25% | 20%

Unsure

* What should President Donald Trump’s focus be more on? Foreign affairs, domestic affairs, or equally on both? CYGNAL
— Do you believe President Donald Trump is focused more on foreign affairs, domestic affairs, or equally on both?



Largest Financial Stressor

53.6%
41.8%
27.8%
23.5%
18.3%
8.1% .
_ -
Groceries and  Housing (rent, Health insurance Utilities (water, Health care Transportation  Child care and Leisure activities Unsure
food mortgage, electricity, services (gas, buses, education costs and
property tax) internet) flights, trains) entertainment
&
3 5 I 52
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Groceries and food EXMECNECIESIE AR TTRENE TR TR 53% | 58% | 62% | 51% | 45% | 53% | 54% | 59% | 52% | 51% | 61% | 56% | 49% | 56% | 53% | 58%

Health insurance

Utilities (water, electricity, internet) 24% 20% 2% 22% 25% 21% 26% 27% 19% 26% 23% 21% 21% 23% 20% 26% 23% 21% zs*. 19% 17% 25% 22% 23% 24% 20% 28% 20% 17% 19% 26% 21% 24%
Health care services 18% 14% 19% 15% 26% 25% 16% 14% 19% 20% 19% 15% 16% 21% 20% 14% 21% 21% 20% 9% 14% 16% 21% 13% 13% 23% 16% 20% 12% 18% 16% 21% 22% 17% 12% 17% 21%

Transpgrtation (gas, buses, ﬂights‘ trains} 8% 7% 8% 10% 8% 8% 9% 7% 8% 8% B8% 9% M% 7% 6% 8% 9% 7% B8% 5% 12% 8% 9% 6% 6% 9% 9% 6% 9% 8% 10% 6% 8% 1M% 6% 7% 8%
Child care and education costs 5% 9% 1% 6% 3% 7% 2% 5% 5% 5% 4% 6% 4% 6% 5% 3% 3% 8% 5% 6% 3% 1% 5% 3% 5% 5% 3% 6% 4% 5% 4% 6% 3% 8% 6% 6% 3%

Leisure activities and entertainment 4% 5% 1% 7% 2% 6% 3% 1% 5% 3% 3% 5% 4% 3% 4% 3% 3% 6% 4% 2% 2% 5% 3% 5% 3% 4% 5% 3% 3% 4% 4% 3% 10% 7% 4% 3% 3%

Unsure 3% 2% 3% 3% 3% 3% 2% 3% 2% 4% 2% 3% 4% 2% 2% 1% 2% 4% 3% 2% 0% 2% 3% 1% 1% 2% 3% 3% 2% 2% 4% 2% 3% 2% 1% 1% 4%

Which two areas of household spending are the biggest financial stressors for you right now? Select two. @ CYGNAL



| Items' Monthly Cost vs a Year Ago

Groceries and food

Housing (rent, mortgage, property
tax)

Utilities (water, electricity, internet)
Health insurance

Health care services

Child care and education costs 14.3% 10.4% 9.4%

Transportation (gas, buses, flights,
trains)

Leisure activities and entertainment

|l Significantly more expensive @ A good bit more expensive 0 Somewhat more expensive 0 About the same [ A bit less expensive @ Unsure|

For each of the following, please answer how much on a MONTHLY basis the item(s) are costing you compared to a year ago. @ CYGNAL



Items’ Monthly Cost vs a Year Ago Heatmaps

More expensive
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Groceries and food
Housing (rent, mortgage, property tax)

Utilities (water, electricity, internet)

Health insurance

Health care services .. ....

Child care and education costs 34% 42% 27% 45% 23% 83% 34% 36% 32% 32% 33% 39% 26% 36% 41% O87% 81% 33% 20% 46% 53% b53% 31% 30% 41% 32% 38% 36% 33% 87% 26% 41% 89% 47% 42% 31% 29%

Transportation (gas, buses, flights, trains) . . ﬂ* . 7% ... .. ..
Leisure activities and entertainment . . .

A bit less expensive
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Groceriesand food 7% 5% 6% 9% 9% 8% 10% 6% 5% 9% 8% 4% 13% 6% 6% 7% 8% 8% 3% 6% 8% 9% 4% 2% 9% 8%

Housing (rent, mortgage, property tax) 3% % 1% 3% 5% 4% 4% 2% 2% 4% 3% 2% 4% 3% 3% 2% 3% 3% 4% 4% 3% 3% 2% 2% 4% 4%

Health insurance 3% 4% 2% 5% 1% 3% 3% 4% 2% 3% 3% 3% 4% 4% 4% 2% 2% 3% 5% 3% 4% 3% 4% 3% 2% 4%

2%
2%

Utilities (water, electricity, internet) % 4% 3% 3% 2% 3% 2% 4% 3% 3% 3% 3% 4% 3% 2% 3% 2% 4% 3% 4% 3% 4% 4% 2% 1% % 1%
2% 4% 3% 4% 2% 0% 9% 3% 4% 2%
2%

Health care services 3% 5% 1% 2% 2% 2% 2% 5% 1% 3% 2% 3% 3% 2% 3% 2% 1% 2% 4% 4% 4% 2% 3% 1% 1% 3% 3% 3% 3% 2% 0% 9% 2% 4% 1%

Child care and education costs 3% 4% 1% 5% 4% 3% 6% 2% 3% 4% 3% 2% 5% 1% 8% 4% 4% 3% 3% 5% 4% 5% 3% 4% 2% 4% 4% 4% 2% S% 2% 0% 9% 4%

3% 2%
Transportation (gas, buses, flights, trains) 16% 10% 15% .. 14% . 4% 1% . 15%  10% . 14% 3% 14% . 17% . 7% 8% 16% . 9% 10% .. 14% 1% 12% . 2% 4% 4% 12% ..
3% 3% 3%

Leisure activities and entertainment 3% 3% 2% 5% 3% 3% 5% 3% 2% 3% 3% 3% 5% 2% 2% 3% 3% 3% 3% 3% 3% 3% 3% 4% 2% 4% 4% 2% 3% 3% 5% 1% 7% 5%

(Y CYGNAL



| Items' Monthly Cost vs a Year Ago Heatmaps

Significantly more expensive

&
&
Y @ & 00\‘\ 5@
S o & F & © & S Q@ S o
Db o x P S 0\\@0\00"‘# ‘l-ew-o°<'\‘a°e§“z"°b\0'°\QQ-%uhhhh
SEOEPLLELEFLLE P LITELELSEOFPEFLEEISLILE LTSS S
00 e T N S e S e o B e g S 8 et e e R 8 O e o 1 8 8088

Groceries and food

Housing (rent, mortgage, property tax)
Utilities (water, electricity, internet)
Health insurance

Health care services .

Ch||d care and educatlon costs 14% 16% 13% 16% 12% 12% 15% 14% 15% 15% 13% 16% 9% 15% 20% 17% 11% 12% 12% 21% 21% 16% 13% 17% 17% 13% 16% 14% 15% 12% 8% 19% 8% 17% 20% 10% 13%

14% 15% 16% 15% 18% 21% 20% 14% 12% 12% 15% 18% 17%

Transportatlon (gas buses, flights, tralns) 18% 18% 21% 21% 1% 13% 18% 21% 19% 19% 16% 20% 13% ms 17% ms

oo i s oramont 6 35 . . o B . 2 0 2 ] e B e

A good bit more expensive

&
&
& Y 9 &
& ™ ) Q@ 2@

S o & FFP \‘1' £ e & T
r?bx@x\ox\@o‘(}@o"w— N o¢a°e‘2‘06\0-0\09*§-aumuuu
S B E LB H PR L P PP PR S AT S PO FFSFLFIT LI OELE TS

LA AR IO I R RO S TR IO O

Housing (rent, mortgage, property tax)

Utilities (water, electricity, internet)

Health insurance . ..
Health care services . . 14% . 15%
Child care and education costs 10% 14% 7% 5% 12% 9% % 9% 9% 10% 12% 9% 10% 12% 10% 12% 10% 9% 129«. 9% 4% 4% 10% 12% 1% 9% 1% 8% 12% 7% 11* 5% 8%

Transportation (gas, buses, flights, trains)

Leisurs actviies and enfertainment m”-n ““I

¢y CYGNAL



Items’ Monthly Cost vs a Year Ago Heatmaps

Groceries and food

Housing (rent, mortgage, property tax)

Utilities (water, electricity, internet) . 19% . 24% ..- 24%

Health insurance

Health care services

Child care and education costs
Transportation (gas, buses, flights, trains)

Leisure activities and entertainment

Groceries and food

Housing (rent, mortgage, property tax)
Utilities (water, electricity, internet)
Health insurance

Health care services

Child care and education costs

Transportation (gas, buses, flights, trains)

Somewhat more expensive
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16% 11% 16% 15% 23% 19% 20% 15% 12% 17% 15% 18% 22% 12% 13% 15% 17% 17% 17% 11% 15% 14% 17% 15% 12% 22% 15% 14% 13% 20% 22% 12% 22% 17% 13% 11% 18%
21% 19% 22% 21% 24% 21% 24% 18% 23% 19% 22% 22% 23% 21% 21% 20% 22% 22% 24% 20% 11% 20% 23% 20% 17% 24% 21% 19% 21% 24% 22% 21% 25% 21% 18% 22% 22%
=ERSN=SENEN-==0- -5 - =0l - = - =
19% 27% 22% 24% 21% 24% 23% 24% 19% 24% 22% 21% 25% 23% 23% 22% 22% 17% 25% 18% 15% 25% 20% 23% 22% 25% 25% 21% 9% 18% 24% 20% 25%
m1mmm%.mm2ﬁmmmﬁ 21% 23% 22% 24% 23% 25% 20% 24% 27% 18% 19% 25% 23% 19% 27% 22% 22% 21% 26% 23% 24% 17% 20% 23% 20% 25%
9% 12% 7% 12% 6% 9% 10% 10% 9% 8% 10% 10% 9% 10% 9% 10% 9% 10% 8% 13% 15% 17% 9% 9% 10% 9% 10% 10% 8% 14% 9% 9% 24% 13% 12% 9% 7%
24% 22% 25% 23% 26% 27% m161627%mzmmmmmmm21%mmmﬁmmmmz&*mﬁ.zmmmmzmmu*
m199(-. . .mmmxmm.mmm.mmmm*mmmzm.m 24% m..m.zﬂ m.m
About the same
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10% 8% 8% 13% 11% 12% 12% 8% 8% 10% 10% 9% 9% 4% 8% 13% 10% 10% 9% 8% 10% 10% 9% 10% 13% 11% 8% 9% 9%
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| Immigration Inflation Factor

45.5%

26.3%
23.7%

4.4%

It is a major factor It is a minor factor It is not a factor at all Unsure
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It is a minor factor 26% 28% 23% 29% 26% 31% 24% 21% 31% 19% 29% 30% 10% 32%.23% 29% 30% 25% 31% 31% 29% 27% 25% 29% 26% 28% 27% 25% 1%

- IIII

33% 28% 28% 28% 25%

It is not a factor at all 24% 28% 20% 27% 19% 30% 17% 19% 31% 15% 27% 26% 3% 30%.22% 23% 28% 21% 34% 28% 21% 21% 28% 30% 21% 27% 22% 26% 19% 3% 31% 26% 19% 22% 25%

Unsure 4% 6% 6% 3% 2% 2% 3% 7% 5% 6% 3% 5% 4% 3% 5% 6% 4% 2% 4% 6% 7% 3% 3% 6% 5% 2% 4% 4% 7% 8% 4% 4% 4% 3% 7% 3% 4%

Between 1990 and 2023, the estimated number of illegal immigrants living in the United States increased from 3.5 million to 14 million.

Basic economics principles say that when demand for goods and services such as housing, food, and utilities increases, prices will rise if

supply does not meet the increased demand. How much do you think the presence of millions of illegal immigrants in the United States @ CYGNAL
contributes to rising prices by increasing demand for housing, food, and services?



| Al Cost Inflation Factor

47.9%

21.5%
14.4% 16.2%
16.2%
14.4% 16.2%
5.3%
Help reduce Make things Make no Unsure
costs more expensive difference
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Help reduce costs .. 16%

Make things more expensive 50% | 369

Mos“y help reduce costs 5% 5% 4% 5% 7% 7% 5% 5% 4% 5% 5% 7% 7% 4% 4% 4% 4% 7% 5% 6% 6% 6% 6% 5% 4% 6% 6% 4% 5% 5% 7% 4% 12% 6% 1% 7% 6%

ermtoersce B ~ R - BEE_W- - - NS - RN <= - 5N - DRSS

14% 13% 13% 12% 14% 1396 13% 14% 14& 14%  13% 14% 14!5 12% 13* 15% 13% 5% 12* 14%

Make no difference

Somewhat make things more expensive .- .. .. . ..'.

Mostly make things more expensive 1% ..

Unsure tew 1o | o . - .... — .. - . o o . T ..

Do you believe artificial intelligence (Al) will help reduce costs (through efficiencies and opportunity creation) or make things more CYGNAL
expensive (through energy demand and job disruption)?

15% 10% 15% 14*




| Al Adoption Price Perception

52.3%

33.6%

14.1%

Support Oppose Unsure
S
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& o & &G > RO : c}o\ > &600 .\\o Q(i\o&oy ‘59\(];3&3‘ @ & & & &efs‘A & .\89&,;\@6\&\0\& @ QQ(( \\0@;1,&\;]}& ST
e [ L o O S Q A0 7 P & LR N < & & & S
0% ¢ N AT AT (T F e Fof’ B¢ gV o o i o 8 o aP P o (8 18 g8 08,

Suppor[ B[eI =1 52% | 46% |44% | 57% 65% | 60% 62% |43% | 47% | 51% | 52% | 56% | 61% | 48% | 46% | 50% | 55% | 55% | 53% | 49% | 57% | 55% | 54% | 48% | 47% 63% | 58% | 46% |43% | 55% 61% | 45% | 68% | 59% | 54% | 52% | 50%

Oppose Total ‘ ’ 2 ‘ ‘ 43%

Strongly support 15% 13% 9% 18% 20% 20% 18% 10% 12% 14% 14% 18% 17% 14% 13% 13% 15% 17% 14% 19% 17% 16% 15% 12% 12% 18% 20% 11% 10% 14% 17% 13% 16% 18% 15% 17% 13%

Somewhat oppose 15% 16% 19% 14% 12% 16% 11% 19% 15% 15% 16% 15% 12% 17% 18% 17% 15% 14% 16% 18% 13% 15% 16% 17% 15% 13% 13% 15% 20% 19% 11% 19% 15% 14% 13% 18% 15%

Strongly oppose 18% 17% 20% 15% 14% 20% 22% 18% 17% 19% 18% 16% 21% 18% 16% m. 13% 18% 21% 20% 13% 14% 22% 14% 19% 18% 19% 18%

18% 20% 11% 13% 17% 19%

Unsure 14% 15% 19% 9% 12% 10% 11% 19% 15% 17% 12% 15% 14% 15% 14% 15% 14% 12% 14% 17% 9% 12% 14% 14% 10% 10% 10% 18% 17% 13% 14% 14% 3% 8% 14% 12% 16%

Would you support or oppose wider use of Al if it lowered prices on goods and services you purchase? @ C Y G N AL



| ACA Extension Position

63.6%

19.0%

27.0%

Support Oppose Unsure
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74% 91% 65% | 66% | 63% | 60% | 81% | 72% | 63% | 60% 75% | 73%  57% | 63% | 65% | 70% | 68% FLF/H 91% 61% | 64%  68% | 65% | 62%

Support Total CXACACTALSAEUIE 62%

5% 24% 22% 21% 25% 31‘&

16% 16% 29% 23% 18% 21%

Oppose Total 27% 17% 24% 29% 21% 5% 23% 27% m 10% 19% 26%

Strongly support 55% 75% 60% 56% 13% A
gly supp

19% 21% 20% 22% 13% 15% 19% 22% 19% 18% 18% 22% 21% 21% 16% 21% 22% 15% 18% 21% 27% 24% 19% 22% 17% 17% 18% 22% 20% 22% 15% 26% 23% 28% 17% 16%

Somewhat support

Somewhat oppose 8% 8% 7% 9% 9% 6% 11% 9% 5% 10% 8% 7% 14% 6% 3% 9% 7% 6% 9% 4% 8% 9% 9% 7% 5% 9% 9% 7% 8% 9% 13% 2% 6% 10% 8% 7% 8%

| '
19% 9% 18% 20% 31% 22% 29% 13% 13% 27% 18% 11% 15% 3% 14% 19% 24% 22% 6% 11% 16% 23% 9% 11% 29% 20% 16% 10% 12% 3% 18% 12% 13% 18% 23%

5% 8% 12% 12% 11% 14% 4% 16% 13% 10% 10% 7%

Strongly oppose

Unsure 9% 14% 10% 8% 5% 5% 7% 15% 7% 11% 9% 9% 15% 7% 4% 12% 7% 7% 9% 9% 9% 1% 8% 9% 11%

Do you support or oppose extending Affordable Care Act subsidies for two years to avoid healthcare premium hikes for individu als CYGNAL
who purchase their own health insurance through the state healthcare marketplaces?



| Trump ACA Extension Position

66.1%

20.8%

13.2%

13.2%

Support Oppose Unsure
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Suppor‘[ ML) =1l 66% 69% |69% | 61% | 64% | 71% | 54% | 67% 71% |59% | 70% | 66% | 54% 69%  79% 63% |66% | 72% | 66% | 70% | 60% |61% | 67% 64% | 68%  62% | 65% 69% |69% | 65% | 54% | 79% 60% | 66% | 68% |61%

67%

Strongly support - 7 55% -.

Somewhat support .. ...' .....

Somewhat oppose 9% 6% 5% 1% 14% 9% 16% 7% 4% 12% 7% 9% 15% 7% 4% 9% 1% 7% 9% 8% 11% 12% 10% 8% 5% 12% 14% 5% 6% 1% 14% 3% 11% 7% 10% 8% 9%
Strongly oppose 12% 6% 12% 15% 15% 12% 17% 10% 9% 17% 1% 9% 17% 12% 5% 1% 12% 1% 13% 8% 9% 10% 13% 10% 10% 17% 10% 10% 9% 10% 19% 6% 12% 14% 9% 14% 12%

Unsure 13% 18% 13% 14% 7% 8% 13% 16% 15% 13% 12% 16% 14% 12% 13% 16% 11% 11% 12% 14% 20% 17% 10% 18% 17% 9% 12% 16% 16% 15% 13% 12% 18% 13% 14% 17% 1%

If you knew President Trump said, “some kind of extension may be necessary to get something else done,” would you support or CYGNAL
oppose extending Affordable Care Act subsidies for two years?



| Percent Change: ACA Extension Position to Trump ACA
Extension Position
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Support Total

Oppose Total

Strongly support E - % 5% -14%

Somewhat support

Somewhat oppose

Strongly oppose

Unsure

(Y CYGNAL



Current Housing Status

44.5%

24.1% 23.6%

6.9%
Own a home Own a home with Rent Live with family or Unsure
outright a mortgage friends
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b
Own a home 55'/« 76% | 64% 80% | 78% | 66% 58% | 75% 77% | 71% | 52% | 76%  68% 62%78% 87% | 74% 57% | 75% 86% 84% 64% 75% | 65% .. 60% | 65% 78%

12% 83% 24% 21% 22% 30% 30% 22% 21% 28% 22% 21% 22% 25% 23% 28% 13% 15% 14% 26% 17% 31% 19% 18% 27% 22% 18% 15% 16% 18% 30%

Own a home outright 24% 13%

Own ° home Wlth ? mortgage ..l..l.l. o ... ™ . l. %1% o ... . ...

Rent 24% 34% 19% 25% 16% 16% 25% 32% 19% 17% 21% 17% 23% 30% 17% 10% 19% 34% 20% 12% 26% 19% 27% 32% 25% 16%

Live with family or friends 7% 1% 4% 10% 3% 5% 8% 9% 5% 5% 7% 8% 6% 8% 7% 11% 4% 4% 6% 8% 9% 5% 2% 13% 2% 13% 8% 6% 8% 16% 12% 8% 9% 4%

Unsure 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 0% 0% 1% 1% 0% 0% 0% 2% 1% 1% 1% 1% 1% 4% 1% 0% 1% 1%

What is the current status of your housing situation? @ CYGNAL



| Preferred Housing Status

81.6%

Own a home

Rent

Live with family or friends

Unsure

What is your preferred housing situation?
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12% 18%
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4%

2% 2%
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4%

2%

X
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13%

Own a home

SIS

I

Q

7%

3%
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24% 9%

4%

4%

3% 1%

10%

4%

2%

75% | 68%

19% 22% 7% 5% 8%

4% 7% 2% 1% 4%

3% 2% 2% 1% 2%

32%

5%

1%

70%

20% 1% 5%

™% 4% 1%

3% 0% 0%

18%

8%

3%

6%

2%

2%

24%

7%

3%

15%

4%

2%

9%

4%

1%

15%

4%

2%

69% | 75%

15% 20% 21% 12% 8%

9% 8% 4% 3% 3%

1% 2% 0% 3% 2%

Uy CYGNAL



| Percent Change: Current Housing Status to Preferred
Housing Status

Own a home
Rent 1% -14% S14% -12% -17% -10% 1% 1% -14% - 7% 1% -10% -12% -23% -21% -12% -12%
Live with family or friends

Unsure

(Y CYGNAL



| Open End: Why Don’t Own a Home but Want to

Why do you not own a home even though that is your preferred housing situation? What factors would have to change for you to C Y G NAL
purchase a home?



Cost of Housing Pressure

39.3%

24.0%

19.2%
15.5%

21%
]
Extreme cost Moderate cost Little cost No cost pressure Unsure
pressure pressure pressure
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17% ¥4 34%

Extreme cost pressure

39% | 38% | 40% 43% | 36%

%II1B% 13% 16%

2%

39% 40% | 36% | 43% | 39% | 39% | 40% | 38% | 37% | 43% 39% | 39% | 39% 39% | 37% 41% | 39% | 37%

% I 14%. 10%

3%

Moderate cost pressure 36% | 46% |41% |37%

17%

15% 13% 15% 12% 10% II 17% 1%

2% 3% 2%

Little cost pressure

15% 10%

No cost pressure

Unsure 2% 3% 3% 1% 1% 1% 3% 2% 4% 1% 2% 2% 2% 1% 2% 0% 3% 1% 1% 1% 1% 2% 3% 2%

How much pressure is your cost of housing currently putting on your financial situation?

41% |37% | 42% | 35% | 40% | 40% 45% 38%

9% 13% 8% 12% 12% 13%

3% 2% 2% T% 2% 3% 2% 2%

@ CYGNAL



| Property Tax Cap

72.8%

15.1%
12.1% E
6.6%
5.5%
Support Oppose Unsure
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Suppor[ M1 73% | 66% | 77% | 68% | 80% | 74% | 75% | 70% | 74% | 76% | 75% | 656% | 81% | 74% 64% | 68% 75% 76% | 76% |61% | 63% | 70% | 77%  65% | 71%  79% |67% | 73% | 70% | 72% | 82% | 65% | 61% | 64% | 68% | 73% | 77%

Oppose Total 12% 12% 8% 18% 12% 15% 15% 11% 8% 1% 1% 17% 8% 12% 17% 13% 13% 12% 10% 22% 15% 14% 12% 14% 9% 13% 19% 9% 10% 12% 7% 17% 11% 17% 18% 11% 10%

| |
Strondly support ... e ... .. -.. .. %

Somewhat support 27% 28% 29% 26% 27% 28% 25% 29% 28% 26% 29% 27% 26% 27% 30% 28% 30% 25% 28% 29% 26% 27% 26% 30% 29% 22% 28% 29% 25% 29% 30% 28% 29% 27% 27%

Somewhatoppose 7% 8% 3% 1% 5% 8% 8% 6% 5% 4% 6% 10% 4% 6% 10% 7% 7% 6% 5% 12% 10% 8% 7% 7% 5% 6% 1% 4% 6% 8% 4% 9% 9% 10% 11% 6% 5%
Strongly oppose 6% 4% 4% 8% 6% 7% 7% 5% 4% 7% 4% 6% 4% 6% 7% 6% 6% 6% 5% 10% 4% 5% 5% 7% 3% 6% 8% 5% 4% 4% 4% 7% 2% 6% 6% 5% 5%

Unsure 15% 22% 16% 14% 8% 11% 10% 19% 17% 13% 15% 19% 11% 14% 19% 19% 12% 11% 13% 18% 22% 16% 11% 21% 20% 8% 14% 18% 20% 15% 10% 19% 28% 20% 15% 16% 13%

Would you support or oppose state and local property tax reforms that cap the amount annual home assessments can increase and CYGNAL
the frequency assessments can occur?



| Trump Tariff Support with Benefits and Court Case Prompt

51.3%

Strongly support - they have been a beneficial
outcome for the country

Somewhat support - they have had some
positive effects

Neutral - I'm unsure or don't have a strong
opinion

Somewhat oppose - | have concerns abot_:t their

9.8%
9.8%
Support Oppose Neutral
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Support Total l . 26% .
Oppgse Total 11% 62% 9 69% 5 90% | 57%
- - - |

14% 17% 2%

13% 12% 13% 15% 12% 12% 15% 9% 16% 12% 12% 23% 1% 4% 14% 13% 13% 15% 8% 9% 14% 13% 13% 12% 13% 14% 14% 1% 18% 23% 3% 9% 16% 14% 11% 13%

10% 15% 8% 12% 4% 7% 9% 13% 9% 1% 7% 15% 11% 10% 7% 13% 9% 6% 8% 15% 16% 13% 8% 14% 11% 7% 10% 9% 14% 18% 12% 6% 16% 19% 16% 8% 6%

10% 9% 6% 8% 1% 8% 10% 12% 6% 13% 1% 8% 9% 15% 1% 10% 10% % 8% 7% 1% 9%

|mpact
Strongly oppose - | believe they are causing = 1% B
more harm than good

Donald Trump has imposed tariffs on imports from most countries, which led to billions of dollars in new revenue for the U.S.

government and numerous trade deals with foreign trading partners. The Supreme Court of the United States heard arguments @ CYGNAL
recently on a case about Trump’s use of emergency powers to justify the tariffs on foreign imports and is expected to make a

decision in the coming weeks. Knowing this, how do you feel about Donald Trump'’s tariffs on foreign imports?



Retail Theft as Driver of Costs

28.6%

22.3%
19.0%

15.2%
11.5%

3.2%
Aton A great deal Some Alittle None at all Unsure
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A ton 12% 7% . 13% 14% 10% 15% 14% 15%. 12% 12% 14%.10% I 5% 12% 15% 10% 14%.

Agrea[ deal 38% | 27% | 36% | 31% 31% | 27% | 30% | 38% 31%  26% | 26% | 29% | 31%  28% | 25%  31% | 256% 33% 29% 28% 30% | 39% 31% 31%  28% | 27%  29%

Some . 27% 25% | 25%

None at all 9% 14% . 1% . 1% 9% 1% 4% ... 13% . 9%

3% 5% 3% 2% 2% 2% 2% 6% 2% 3% 3% 4% % 3% 4% 4% 3% 3% 2% 5% 5% 3% 2% 6% 5% 2% 2% 4% 4% 2% 4% %

Unsure

Retailers and law enforcement report that retail theft has grown in recent years. Some say these losses lead to higher prices for CYGNAL
consumers as businesses try to recover costs. How much do you believe retail theft contributes to rising prices for consumers ?



Drug Problem Concern

36.8%

26.3%
19.0%
11.1%
5.7%
1.0%
I
Extremely Very concerned Somewhat A little concerned Not at all Unsure
concerned concerned concerned
&
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Extreme|y concerned EEAEGAEEE] 40% 36% 45% | 34% 41% 35% | 35% 53% 33% | 36% | 35% | 40% 36% 37% |37% | 35% | 35% 39% | 41% 53% 36% | 36% 35% 38%

Somewhat concerned [18% 18% 18% . 18% 20% 20% 17% 20% 16% . 20% 12% 19% . 19% . 19% 20% . 16% . 18% .. 18% . 17% 20% 20% 12% . 14% 20% . 14% 19%

12% 14% 6% 12% 11% 10% 13% 12% 10% 12% 10% 10% 4% 18% 13% 1% 10% 11%

Alittle concerned 1% 14% 8% 14% 9% 13% 9% 7% 17% 8% 13% 11% 5% 16% 15% 8% 12% 14%

Not at all concerned 6% 6% 3% 10% 5% 11% 4% 4% 5% 5% 6% 6% 2% 9% 7% 3% 6% 9% 5% 2% 8% 7% 6% 5% 5% 8% 6% 6% 3% 6% 1% 9% 7% 7% 5% 7% 5%

1% 0% 1% 1% 1% 1% 1% 1% 4% 1% 0% 3% 1% 1% 2% 1% 0% 1% 1% 1% 6% 2% 2% 1% 1%

Unsure 1% 2% 0% 2% 1% 1% 2% 1% 0% 2% 1% 2%

How concered are you about fentanyl and illegal drug use contributing to addiction, family instability, economic costs, or overdose CYGNAL
deaths in the United States?



Drug Problem Effects

25.7%

24.7%
0,
6.3% 0
. l - -55& =
Violent crime  Overdose deaths Homelessness Family Property crime Economic costs Unsure
breakdown of treatment
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27% 31% 25%

24%  29%

Violent crime 24% | 27% | 31%

23% | 24% | 27% | 23% 27%

12%
7% 5%

7%

25% | 29%

Family breakdown

Overdose deaths

12% 14% 15

‘,

Homelessness

6% 4% 7% 8% 7% 7% 6% 4%

7%

Property crime

5% 8% 4% 6% 4% 5% 5% 5% 8% 7% 4% 5%

Economic costs of treatment

Unsure 4% 3% 6% 4% 4% 4% 4% 6% 4% 4% 4% 5%

Which effect of drug problems concerns you most?

29% | 29%

26% | 29% | 26% | 24% | 25% | 24% | 25% | 33% 29% | 29% | 24%

24% | 26%

25% | 26%

25% i 25%

» 14% “%d 9% -
|
7% 5% 6% 6% 7% 6% 6% 4% 9% 6% 7% 5% 5% 8% 5% 5% 5% 5% 8% 5% 10% 4% 5% 3% 8%
6% 5% 5% 6% 6% 5% 5% 2% 10% 6% 5% 5% 6% 5% 5% 6% 6% 8% 6% 5% 11% 8% 8% 6% 4%
5% 6% 3% 4% 2% 6% 4% 5% 2% 2% 5% 4% 2% 5% 3% 5% 4% 7% 4% 4% 5% 3% 3% 5% 5%



I Venezuela Drug Problem Position

56.5%

16.9%
38.2%

5.3%
Support Oppose Unsure
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Support Total 56% | 58% | 66% 70% | 59% % 25% 59% | 61% 63%

Oppose Total

Strongly support

Somewhat support 17% 20% 15% 19% 14% 16% 16% 20% 15% 16% 16% 21% 16% 18% 17% 20% 18% 13% 15% 26% 23% 20% 16% 19% 18% 13%

14% 9% 1% 6% 9% 8% 12% 11% 6% 11% 12% 4% 13% 14% 10% 10% 10% 9% 16% 12% 1% 9% 12% 12% 8%

e o B 3

Unsure 5% 10% 5% 3% 3% 3% 3% 8% 7% 5% 4% 8% 3% 6% 7% 7% 5% 3% 5% 8% 8% 6% 3% 9% 8% 2%

Somewhat oppose 10%

Strongly oppose

& q, s\

60% | 55% 61%

5%

()
& b\&@ < & 40 Qq,bt%q}
06‘ <~\ & k"‘ & & &

Nad % 2%

‘56% 60% | 60% | 55%

70% | 63%

22% 16% 20% 16% 17% 16% 24% 22% 18% 13%

9% 1% 12% 14% 3%

%. 16% 1%

4% 7% 8% 9% 4%

The Trump administration recently labeled a Venezuela as a state sponsor of terror, deployed major naval forces to the Caribbean, closed
the airspace above Venezuela, and launched military strikes on boats leaving Venezuela, saying they were operated by narco-terrorist
groups smuggling drugs. Some say these actions prevent illegal narcotics from reaching the United States. Others question the legality of

the strikes. Do you support or oppose using U.S. military force to prevent drug smugglers from reaching the U.S.?

15%.14% 9% 6% 9%
2o 2 20 3%

6% 3% 6% 8% 7% 4%

(Y CYGNAL



| Current House Size Adequacy

52.3%

33.4%

14.3%
14.3%
Yes No Unsure
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Yes Total 54% 72% | 63% | 59% 48% | 55% | 52% | 51% | 64% | 49% 48% | 54% | 57% | 57% 50% | 57% | 45% 67% | 52% | 48% 53% | 63% 46% | 59%
No Total
Definitely, yes

20% 15%=18% 12% 16% 22% m 1% 10% 19% 23% 15% 16% 22% 17% 13% 16% 13% 5% 14% 13% 20%

Probably, no 9% 13% 15% 20% ‘me 14% 18% 22% 14% 16% m 20% 19% 15% 16% .m& 21% 16% 21% ‘m 12% 18% 19% 23% 20% 14% 21% 18% m 16% 20% 16%

Probably, yes

Definitely, no 16% 17% 14% 21% 10% 16% 14% 15% 16% 17% 15% 15% 7% 20% 22% 16% 15% 16% 14% 22% 19% 16% 15% 16% 18% 15% 16% 15% 17% 10% 8% 22% 10% 18% 18% 18% 14%

Unsure 14% 21% 15% 11% 9% 8% 12% 22% 13% 15% 15% 12% 14% 15% 13% 16% 13% 13% 13% 13% 22% 13% 13% 18% 16% 7% 14% 19% 18% 17% 14% 13%.16% 23% 16% 11%

Do you believe the current size of the U.S. House of Representatives (435 members) provides adequate representation for CYGNAL
Americans?



| Increase House Size Position

41.5%

33.8%

24.8%

Support Oppose Unsure
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Support Total 45% [PAk 45% | 36% 39% | 39% | 38% 39% | 45% 40% 45% | 37% | 36%

Oppose Total EXA 41% | 40% 56% 46% 50% | 36% 44% | 42% 37% | 51% 43% 38% | 42% 45% | 43% | 38% | 38% | 38% | 46% 53% |41% | 36% | 35% | 41% | 52% 36% | 39% 46%

Strongly support 10% 11% 7% 20% 5% 15% 11% 6% 12% 9% 11% 11% 5% 10% 16% 10% 10% 13% 10% 10% 13%

Strongly oppose 1% o ' 17% 16% ..
Unsure > “m ..

Would you support or oppose increasing the number of House members in Congress, so each represents fewer people ? @ C Y G N A L



| Holiday Gift Spending

45.9%

37.1%

14.7%

2.4%
More Less About the same Unsure
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.14% 15% 14%

44% | 43% % 42% 41% 5 60% | 37% | 44% | 45% | 57% | 46% 5 43% 50% | 48%  48% | 44%

More Total 15% 17% 11%. 12% 16% 15% 12% 16% 12% 14%. 16% 13% 15% 14% 16% 17% 15% 12% 15%.16% 13% 13% 15% 17% 16% 12% 15% 15% 14%

(W Mle) = |l 46% 54% 48%  42% | 38% 39% | 41% 55% 46% | 46%  46% | 46% 53% | 54% | 53%

Much more 4% 6% 2% 7% 1% 5% 3% 4% 4% 3% 4% 6% 3% 5% 4% 3% 4% 5% 4% 3% 5% 7% 4% 3% 3% 4% 4% 4% 4% 3% 3% 4% 12% 5% 5% 4% 3%

Somewhat more 1% 12% 9% 12% 11% 11% 12% 9% 12% 9% 11% 13% 12% 8% 11% 10% 12% 12% 12% 9% 10% 14% 12% 10% 10% 11% 13% 12% 8% 11% 12% 10% 15% 9% 10% 10%

About the same 40% 36% | 47% | 44% | 39% 39% | 38% 49% % | 38%  40% 41% 38% 33% 47%

o s e oo e e g e
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Unsure 2% 3% 3% 3% 1% 5% 2% 1% 2% 2% 3% 2% 2% 3% 3% 2% 1% 2% 5% 0% 2% 1% 3% 2% 2% 4% 1% 3% 2% 2% 3% 9% 2% 3% 3% 2%

Will you spend more, less, or about the same on holiday gifts this year compared to last year? @ CYGNAL



Holiday Gift Spending Amount

26.5%

23.1%
20.5%

12.6%
. ) )
Under $250 $250 - $499 $500 - $1,000 $1,000 - $2,000 $2,000 or more Unsure
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Under $250 ... - bl 2l | . o .. e . R o . = . .. =

$250 - $499 21% 24% 18% 20% 20% 22% 18% 20% 22% 17% 20% 15% 22% 25% 23% 21% 17% 19% .21% 16% 19% 17% 25% 20% 22% 21% 18% 23% 10% 26% 24% 19% 19%

$500 - $1,000 23% 21% 21% . 24% 25% . 20% 23% . 24% 16% . 20% 19% 16% ... 10% 18% .. 15% 16% . 21% . 15% 23% . 19% 18% 14% 22% 24% 25%

$1,000 - $2,000 13% 9% 14% 13% 15% 14% 14% 10% 13% 13% 14% 9% 17% 11% 10% 8% 17% 18% 14% 6% 13% 17% 16% 6% 6% 17% 9% 15% 7% 11% 16% 1% 7% 9% 8% 11% 16%

$2,000ormore 8% 7% 7% 10% 9% 12% 7% 5% 9% 7% 10% 6% 11% 8% 5% 3% 6% 20% 9% 5% 8% 12% 1% 4% 3% 12% 5% 9% 5% 10% 11% 5% 4% 9% 6% 9% 9%

Unsure 9% 8% 9% 7% 12% 8% 10% 8% 9% 11% 8% 9% 9% 10% 8% 9% 6% 6% 9% 9% 4% 5% 8% 7% 6% 10% 9% 10% 7% 8% 9% 9% 0% 9% 8% 9% 9%

How much do you plan to spend on holiday gifts this year? @ CYGNAL



| Holiday Shopping Mode

41.5%
36.0%

18.7%

3.8%
More online More in stores Both online and in Unsure
stores
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More online % %  38% % 35% 40% | 32% | 38% | 35% | 35% | 37% | 36% | 32% | 35% 36% | 35% | 37% | 38% | 37% | 34% | 31%  35% | 34% | 39% 36%  36% | 35% | 36% 20% | 43% | 40% | 34%

More in stores

. . . . -
Somewhat more online 15% 15% 13% 12% 12% 15% . 15% . 10% . 15% 13% 13% 14% . .. 12% 12% .. 13%

Both online and in stores % | 4 % | 42% | 37% | 46% | 42% % | 41% 39% | 39% 48% | 38% | 42% | 37% | 40% | 43Y%

43% | 38% 43% 45% | 35% | 40% % % 35% | 37% 41% 44%

Somewhat more in stores 7% 5% 7% 8% 8% 9% 6% 6% 6% 7% 6% 9% 6% 5% 9% 9% 7% 5% 7% M% 7% 7% 6% 9% 1% 8% 8% 6% 6% 7% 6% 7% 12% 5% 6% 6%

Much more in stores 12% 9% 15% 10% 13% 9% 14% 14% 9% 15% 10% 12% 13% 8% 14% 16% 8% 9% 12% 15% 13% 10% 10% 15% 15% 9% . 12% 12% 10% 12% 12% 1“.12% M% 1%

Unsure 4% 4% 2% 3% 7% 4% 5% 3% 3% 4% 3% 5% 4% 4% 3% 5% 2% 3% 4% 2% 4% 2% 3% 4% 3% 3% 7% 3% 3% 3% 4% 4% 2% 4%

Do you prefer shopping for holiday gifts online or in stores? @ CYGNAL



Talking Politics at Holiday Gatherings

35.0%

33.7%
28.6%
I 2.7%
]
Yes, | always  Yes, | sometimes No, I'm willing to Unsure
avoid talking avoid talking talk politics
politics politics
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NCIMICIM 62% | 66% | 69% | 52% | 60% | 60% | 52% | 68% | 67% | 63% | 64% | 58% | 60% | 61% | 66% | 64% | 64% | 58% | 63% | 51% | 68% | 61% | 64% | 59% | 60% | 56% | 57% | 69% | 66% | 72% | 59% | 65% | 76% | 60% | 70% | 55% | 62%

Yes, | always avoid talking politics

1%

2% 4% 4% 2% 2% 4% 2% 1% 2% 5% 4% 3% 2% 5% 1% 2% 4% 3% 3% 4% 3% 2% 6% 4% 5% 3% 1%

No, I'm willing to talk politics

Unsure 3% 4% 2% 3% 2% 2% 4%

Do you avoid talking about politics during holiday gatherings because you’re concerned about upsetting people? @ CYGNAL



Avoiding Family or Friends for the Holidays

Yes, I'm avoiding a parent l4.5%
Yes, I'm avoiding a child |1.7%

Yes, I'm avoiding a brother or sister . 6.2%

Yes, I'm avoiding an extended family
member (aunt, uncle, cousin, etc.) - 12.4%

Yes, I'm avoiding a friend .6.5%

Unsure I2.1%

<{\
Qo é\' A& e e,o
® &00\ ">° \\°®e°bzé&‘_ ss’\% F o P Q Q~° ‘\\'@ ) (( cf ocﬁq': b‘b‘ Do b b B
5 L PP @Q&’@G“’J"\@&Q@@@o SR RO
e RS A S R R SO

Yes Total 21% 24% 16% 29% 18% 25% 22% 16% 25% 20% 22% 21% 15% 20% 30% 21% 19% 27% 22% 15% 27% 27% 21% 21% 26% 20% 20% 20% 20% 21% 13% sm.am 17% 21% 21%

Yes, I'm avoiding a parent 4% 7% 1% 10% 1% 7% 4% 3% 5% 4% 4% 5% 2% 5% 7% 4% 4% 7% 4% 4% 5% 9% 4% 5% 6% 4% 7% 3% 4% 3% 2% 8% 9% 9% 5% 6% 3%

Yes, I'm avoiding achild 2% 2% 2% 2% 1% 2% 2% 2% 2% 2% 2% 1% 2% 1% 2% 2% 1% 2% 2% 3% 1% 3% 2% 1% 2% 2% 1% 2% 2% 1% 2% 2% 4% 4% 1% 1% 2%

Yes, I'm avoiding a brother or sister 6% 4% 6% 8% 7% 9% 6% 5% 6% 6% 7% 5% 4% 6% 9% 5% 7% 7% 7% 6% 5% 7% 7% 4% 6% 6% 9% 5% 6% 7% 3% 10% 4% 10% 3% 5% 7%

' . g .
Yes, Imav0|d|ng an extended famllylmembe,r {aLinti 12% 15% 6% 21% 9% 17% 13% 8% 13% 12% 13% 10% 7% 12% 18% 10% 10% 18% 13% 6% 15% 14% 12% 13% 18% 13% 18% 10% 10% 10% 7% 18% 22% 14% 1% 12% 12%
uncie, cousin, elc.

Yes, I'mavoidingafriend 6% 5% 6% 8% 7% 7% B8% 3% 9% 5% 7% 8% 4% 6% 9% 6% 5% 10% 6% 5% 10% 7% 7% 7% 6% 7% 8% 6% 5% 6% 4% 10% 3% 10% 4% 9% 6%

No, I'm not avoiding anyone

Unsure 2% 4% 1% 3% 1% 1% 2% 3% 2% 2% 2% 3% 2% 2% 2% 2% 3% 0% 2% 2% 4% 1% 2% 3% 3% 1% 3% 3% 3% 2% 2% 2% 3% 4% 5% 2% 1%

Are there any family members or friends you avoid seeing during the holidays because of political differences? Select all that apply. @ CYGNAL



New Year’s Resolutions

53.3%

31.7%
27.5%
21.4%
16.3% 16.29
: 13.8% 12.6% °2%
- - - - =
Health and Finances Mental health Relationships Travel or new Time Career or  Volunteering or Education or Unsure
fitness or stress experiences management or professional community learning new
reduction organization growth involvement skills
$°&
& NS & o 2
D o o PP @'z’o _\dfe@@c},}* 6&'03) ® 8 s Q~°&®6® N e,b(( & QAO\Z%‘)‘J% Mo X (X (X
FLEELECLE S B¢ R S P € L EF LT s
S S P et T 0 GRS O S OO

Health and ﬁtness 53% | 50% | 57% 2% | 53% | 56% | 49% | 50% | 59% | 47% | 56% | 54% | 53% | 51% | 55% | 50% | 54% | 58% | 54% | 52% 57% | 49% | 54% | 51% | 56% | 53% | 51% | 55% | 54% | 49% | 54% | 54% | 43% | 50% | 52% | 57% @ 54%

Mental health or stress reduction
Relationships

Travel or new experiences 16% 19% 18% 14% 14% 14% 13% 15% 24% 14% 17% 17% 16% 17% 16% 15% 21% 15% 16% 17% 18% 14% 18% 14% 14% 13% 15% 16% 22% 21% 16% 17% 4% 18% 18% 15% 16%

Time management or organization 1% 16% 15% 13% 10% 13% 11% 15% 16% 15% 13% 15% 14% 15% 13% 12% 14% 16% 14% 14% 1% 16% 14% 11% 13% 14% 8% 16% 16% 14% 14% 13% 19% 14% 13% 14% 14%
Career or professional growth 13% 18% 3% (25% 6% 14% 16% 9% 13% 11% 13% 14% 13% 14% 11% 12% 11% 16% 11% 14% 23% 21% 11% 13% 18% 14% 17% 10% 11% 17% 13% 1% 1% 16% 19% 17% 9%
Volunteering or community involvement 9% 8% 14% 8% 8% 11% 4% 9% 13% 7% 1% 9% 7% 10% f1% 9% 1% 10% 9% 10% 10% 6% 10% 7% 5% 9% 6% 10% 12% 8% 7% 11% 18% 8% 8% 9% 10%
Education or Iearning new skills 8% 12% 6% 12% 3% 8% 8% 9% 10% 7% 9% 8% 7% 10% 9% 9% 10% 6% 8% 8% 1% 10% 7% 8% 12% 5% 12% 9% 9% 12% 7% 9% 21% 15% 9% 10% 6%

Unsure 16% 12% 17% 13% 24% 18% 18% 14% 13% 22% 15% 12% 17% 16% 15% 13% 16% 18% 19% 3% 3% 15% 18% 13% 12% 20% 16% 18% 10% 11% 16% 16% 15% 11% 11% 14% 20%

Which areas do you typically focus on most when making New Year’s resolutions? Select up to three. @ CYGNAL



News Attention

31.7%
27.8%

18.7%
15.4%

6.0%
A%
A great deal Alot A moderate Alittle None at all Unsure
amount
3
«5‘ o
& * 23 $
N S Fo LEL P, © 0o SN SR
i " o o 0%@&‘-@2’ & O R &> > X X
OAQ’\ L ((Oab @ff} é\é’-’ @00 ‘\0 v\o \*f-‘(b QQO@QQ_GQQ Qbaqoz@ & '\<D \'1' @3\ SRS Q\o@qp“\ ng\ & \00\’ & (\Q & 06\ 4}‘066\ RO

16% 12% 19% 19% 16% 18% 13% 18% 17% 13%

A great deal .......... T [ ....
AIOt ol .... e .. o . .. .
. 30% 31% | 33% . 33% | 32% 34% | 30% . 43% | 33% | 30% 36% 34% | 29% | 34% | 32% 32% 41% 33% 49% 37% | 35%

A moderate amount EZEEES 31% | 31% | 32%
A little 15%.14% 16% 12% 11% 16%. 11%.14% 14% 18% 14% 14% 17% 15% 13% 15% 17% 16%.16% 16% 15% 14% 15% 16% 17% 18% 13% 8% 14%.15% 15%

None atall 6% 7% 5% 6% 5% 5% 7% 7% 5% 8% 6% 5% 8% 6% 3% 7% 6% 5% 6% 8% 6% 6% 6% 6% 6% 6% 6% 6% 7% 8% 8% 4% 7% 8% 9% 6% 5%

Unsure 0% 1% 0% 0% 0% 0% 0% 1% 1% 1% 0% 1% 0% 0% 1% 1% 0% 0% 0% 1% 0% 0% 0% 0% 0% 0% 0% 0% 1% 0% 0% 0% 0% 1% 1% 0% 0%

How much attention do you pay to news about politics on TV, radio, newspapers, or the Internet? @ CYGNAL



| Trend: News Attention

—e A great deal

et Aot

=== A moderate amount

30%
g A ittle
=—g=== None at all
259, g |Jnsure
20%
15.4%
15%
10%
6.5% 6.0%
5%

0%
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| Percent Change: News Attention (Nov 25 to Dec '25)
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A great deal 6% -8% LY -13% 6% 7%
Alot I 6%

A moderate amount % 6% 13% 19% | 10% 1%
Alittle

None at all
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News Source

36.2%

31.8%

27.9%

22.7%

20.8%

17.9%

16.0% 14.9%

12.6% 12.2%

10.6% 9.0%
. 2.2%
o

Cable news National TV Local TV Other YouTube Podcasts Facebook Newspaper Talkradio  Streaming TikTok Twitter / X Unsure
news news websites app(s)
<
& "
SEFCNEY " & 00@ @
> S & P F & N o & QS L O n,“
» O » &£ & ) S S & L &
@ v§° & L& O 0 @ oo" F & & & ¥ & @ & £ & & & &\0 P & RO @ > >N
o RTINS C Q~° F 7 e F T BTG VT o e o o o e e 8 S kS g8 08

Social Media EZINESS 36% | 43% | 47% 40%40% 47% | 45% | 38% | 41% | 50% | 39% | 38% | 38% | 52% | 55%  53% |37% 49% | 54% 8% | 40% | 49% 58% 60%\44%
Cable news 37% 39% ‘ 24% 7 T s1%
National T nows o o [ 88 25w 2% 2% 8

Local TV news : 5 :
Other websites 23% 24% 18% 24% [28% 25% 11% 17% 23% 26% 25% 24 23% 18%@23% 25% 20% 21% 2%
VouTuse S+ [~ S0 B 2% o o IR .. I = o
Podcasts 18% 18% 16% 25% 13% 18% 20% 15% 20% 18% 18% 17% 20% 18% 15% 16% 24% 18% 17% 20% 17% 18% 16% 14% 21% 15% 23% 14% 16% 24% 17%
Facebook 16% [@ﬁ 15% 16% 6% 9% 12% 24% 16% 17% 14% 20% 19% 11% 16% 13% 11% 14% 17% 7% 17% 19% 23% 20% 18% 14% 11% |25% 26% 15% 11%
Newspaper 15% 9% 16% 16% 19% 26% 10% 8% 19% 10% 17% 16% 10% 17% 19% 13% 22% 17% 1% 9% 14% 16% 16% 12% 19% 15% 15% 10% 13% 9% 21% 13% 10% 12% 11% 18%
Talk radio 13% 12% 9% 13% 16% 1% 18% 9% 13% 12% 14% 9% 18% 11% 8% 9% 15% 15% 14% 7% 12% 15% 14% 10% 13% 17% 11% 13% 8% 12% 18% 8% 15% 7% 8% 13% 15%
Streaming app(s) 12% 11% 13% 15% 10% 13% 12% 13% 11% 12% 11% 16% 13% 13% 11% 14% 11% 10% 12% 9% 15% 12% 12% 15% 15% 11% 15% 11% 13% 14% 13% 1% 2% 12% 16% 13% 11%

g app
TikTok 1% | 4% 9% 2% 4% 7% 17% 13% 10% 10% 13% 8% 9% 14% 14% 9% 8% 8% 18% 19% 16% 8% 16% 19% 5% 7% 10% 20% 12% 9% 12% 13% 18% 21% 12% 5%

i

Twitter / X 9% 8% 4% 19% 7% 12% 14% 4% 8% 7% 9% 10% 14% 9% 4% 7% 8% 13% 9% 4% 1% 1% 9% 9% 10% 13% 12% 6% 6% 10% 14% 4% 16% 12% 12% 1% 7%

Unsure 2% 3% 2% 2% 2% 2% 2% 2% 3% 3% 2% 2% 3% 3% 1% 2% 3% 1% 2% 1% 2% 1% 2% 2% 2% 2% 3% 2% 2% 3% 3% 1% 7% 4% 2% 2% 2%

What are your primary sources for news? Select up to three options. @ CYGNAL



| Trend: News Source

0,
50% =g Social Media

=== Cable news
==s==National TV news
=g | ocal TV news
40% ==t===_Qther websites
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=== Podcasts

=== Facebook

30% wi Newspaper
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2% Talk radio
g Streaming app(s)
=== TikTok
20% s Twitter / X

g nsure

10%

0%

(Y CYGNAL



O
a edia 4%
able ne 2%
e 0% | 2%

ebsite 2% 7% | 0%

0 be 2%
Podca 2% | 3% | 4% =
aceboo 2%
e pape . 3%
a adio BREE . -1%
g app 1% | 3% | 4%

0 0% 1% | 1%

s 1%

W 0% | 0% | 0% | 0%

5%

4%

2%

0%

2%

-1%

o[ s °
O O d ©
Q Q
O
o &
A Q
0% | 2% 0% 2%

3% 0% 0%
0% 1% | 0% | 0% | 2% 4% 3% | 0%
2% | 0% | 2% | 5% | 4% | 2% | 0% 7%

L |

! 1% | -1% 0% 0%

! | ES—

2% 6% | 1% | 2% | 2% | 1% @ 4%

1% 1% | 4% | 1%

1% | 1% 1% | 0%
1% | 0% 1% | 1% | 0%

6% | 0% | 1% 0% | 6% 1% | 1%
1% 1% | 3% | 1% | 1% 1%
1% -1% 1% 1%

0% 0% | 1% | 1% | -1% 0% 1%

2%

3%

1%

1%

1%

2%

0%

a ° . a
> &* b
o O O
S C ¢ % A Q
O
2 & c % Q0 ¥ > §°
1% 0% 3% 0% 4% 8
-1% 5% 1% | 1% 0%
1%
1% 0% | 9% 4% | 3% 4% | 5% 8%
1% | 3% | 3% | 4% | 3% 2% @ 4% 1% | 6% 3% | 0% | 5%
0% 5% 1% 0%
4% 2% 2% 9% 2% 3% 5% 4% 0% 3%
2% 7% 5% 1% 1% 4% 1%
2% 2% 0% | 2% 0% 3%
1
1% [ 2% | -1% | 0% | 3% @ 3% A% | 1% | 1% | 0% 1% | 1%
4% 1% 4% 2% | 4% 2% 2% @ 0% | 2%
0% 3% 0% 4% 1% 0% 0% 3% 1% | 1%
0% 2%
1% 0% 1% | 0% 1% | 1% 0% 0% | -1% | 5%
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| Segmentation Analysis:

Old GOPs (29%)

Young GOPs (20%)

Young Dems (20%)

Old Dems (31%)

Top Priority Top Priority Top Priority Top Priority
Inflation and the economy Inflation and the economy Inflation and the economy Inflation and the economy
Threats to democracy 3TR Threats to demoCracy Threats to democracy Threats todemocracy
Healthcars Healthcars Healthcars Hezlthcars
lllegal immigration and border security lllegal immigration and border security lllegal immigration and border secuwrity lll=gal immigration and border secwrity
Governmant spending and wasts Government spending and waste Governmeant spending and waste Govemnment spending and wasts
Social Security and Medicare Social Security and Medicare Social Security an: dicars Social Security and Medicars T.1%
Crime and public safety Crime and public safety Crime and public safety Crime and public safety B
National security National security National security Mational security B%
Gun control Gun control Gun control Gun control 33%
Climate change A Climate changs Climate changs Climate change 4.5%
Abortion 1.5% Abartion Albortion Albortion L0%
Unsurs A0 Unsurs Unsurz Unsura 0%

i i

Wote Method Wote Method Vote Method Vote Method
Vote in-person on Election Day Vote in-person on Election Day ‘ot in-person on Election Day 47.0% ‘ot in-parson on Election Day
‘Viote sbsentes by mail ‘Viote sbsentes by mail Vote absentes by mail 26.3% Wote sbsentes by mail
Viote early in-person Viote early in-person Vote sarly in-person 26.7% Wote early in-person 30.3%

Right direction
VWrong track
Unsure

Right direction
VWrong track
Unsure

‘Country Direction
Right direction
Wrong track
Unsure

‘Country Direction
Right direction |1.2%
Wrong track
Unsure

Republican ¢
Democratic candid

Never heard of | 3.6%

Never heard of 789.9%

Never heard of [Jll30 6%

Unsura Unsura Unsura
1
Image: Donsld Trump Image: Donsld Trump Image: Donsld Trump
Favorsble o5 6% Favorsble 52 T Favorsble Faworsble
Unfavorable | 4. Unfawvorable 17.3% Unfavorable 95.3% Unfavorable
| | | 1
Image: Micolss Maduro Imags: Micolas Maduro Image: Micolas Maduro Imags: Nicolas Madura
Favorable 1.7% Favorable 13.2% Favorable " Favorable 4.7%
Unfavorable Unfawvorable Unfavorable | Unfavorable
No opinion No opinion No opinion .'55.= Mo opinion
Wever heard of 19.6% Wever heard of Wever heard of 54.T% MWever heard of
i 1 1
Image: Zohran Mamdani Image: Zohran Mamdani Image: Zohran Mamdani
Favorable Favorable 16,65 Favorable - 40.1% Favorable
Unfaverable Unfaverable 38.6% Unfaverable | 10 Unfaverable
No opinion No opinion 1 No opinion .'5 Mo ojpinion

Mever heard of

(Y CYGNAL




| Segmentation Analysis:

Old GOPs (29%)

Young GOPs (20%)

Young Dems (20%)

Old Dems (31%)

Image: Republicans in Congress
Favorable 9%

Unfavorable | 8.59%
|

Image: Republicans in Congress

Favorable TE.TH%
Unfavorable 21.3%
1

Image: Republicans in Congress
Favorable 4 T%
Unfavorable 95.3%
1

Image: Republicans in Congress
Favorable  |1.1%

Unfaveratic | 525

Image: Demaocrats in Congress
Favorable AT
Unfavorable g

g

Image: Democrats in Congress

Favorable 135%
Unfavorable 26.5%

Image: Democrats in Congress
Favorable TE2%
Unfavorable 2T.E%

Image: Democrats in Congress

Favorsbiz | 74 5%

Unfsvorable | 25.4%

Favorable
Unfavorable
No opinion

Image: Al Tech Companies

Favorable -4' A%

Unfaverable
Mo opinion 1

Mever heard of | 4.8%

Favorable

Unfavorable
No opinion 0.
Never heard of [J7.4%

Image: Al Tech Companies

Favorable 20.9%
unfavoratie [N =+
Mo opinion

Mever heard of

Favorable
Unfavorable
Mo opinion
WNever heard of

Imags: Al Data Centars

Favorable - 3.2%

Unfavorable

Mo ojpinion

Mever heard of | 81%

Image: Al Data Centers
Favorsble | 20.7%
Unfavorable 40,37
Noopinion 222
Never heard of .'6.??-';

Favorable
Unfavorable

Mo ojpinion

Wever heard of

More on foreign affairs
Equslly focused on both
Maore on demestic affairs

Unsure

Trump Focus Belief — Foreign vs Domestic

More on forsign affairs 21.3%
qually focused on both B1.T%

More en domestic affairs 14.6%

Unsure 12.4%

Trump Focus Belief - Forsign vs Domestic
More on foreign affairs
Equally focused on both
Mare on demestic affairs

Unsure

Trump Focus Belief — Foreign vs Domestic
Maore on forsign affairs
Equslly focused on both
More en domestic affairs

Unsure

More on foreign affairs
Equally focused on both

Maore on demestic affairs

62 8%

Unsura 0%

Trump Focus — Foreign vs Domestic

Maore on forsign affairs 9.8%

Equally focused on both 4300
More en domestic affairs 36.6%
Unsure 4.5%

More on foreign affairs
Equally focused on both

Maore on demestic affairs

Unsure

Maore on forsign affairs
Equally focused on both
More en domestic affairs

Unsure

Largest Financial Stressor

Groceres and food 44 T
Housing (rent, mongage, property tax )
Health insurance

Utilities {water, electricity, interns)
Health care services

Transportation (gas, busss, flights....
Child care and education costs
Leisurs activities and entertainment

Unsurs

Largest Financial Stressaor
Grocernies and food
Housing {rent, mortgage, property tax)

Health insurance

Utilities (water, electricity, intema)

Health care services

Transportation {gas, buses, flights.... B.5%
Child care and education costs BT%
Leisure activities and entertainment 3.9%
Unsurs 3.1%

Largest Financial Stressor

Groceres and food

Housing (rent, mongage, property tax)

Heslth insurance 18,
Utilities {water, electricity, interns) 22.5%
Heslth care services 12.2%
Transportation (gas, buses, flights.... 8.0%
Child care and education costs 3.2%
Leisurs activities and entertainment 3.9%
Unsure e

Largest Financial Stressaor
Grocernies and food
Housing {rent, mortgage, property tax)
Health insurance
Utilities (water, electricity, intemat)
Health care services
Transportation {gas, buses, flights....
Child care and education costs
Leisure activities and entertainment

Unsure




| Segmentation Analysis:
Young GOPs (20%)

Old GOPs (29%)

Young Dems (20%)

Old

Dems (31%)

Cost: Groceries and food

Maors expensive BI.TH
About the same 20.6%
Abit less expensive 21.7%

Maors expensive
About the same
A bit less expensive

Cost: Groceries and food
85 5%
1003%
4 2%
1

Maors expensive
About the same
A bit less expensive

Cost: Grocernies and food
B2 B
6.4%

1.0%
[}

Maors expensive
About the same
A bit less expensive

Cost: Groceries and food
B 1%

Cost: Housing {rent, mortgage, propenty tax)

Cost: Housing {rent, mortgage, propenty tax)

Cost: Housing {rent, mortgage, propery tax)

Cost: Housing {rent, mortgage, propeny tax)

Maors expensive 51.6% Maors expensive 75.5% Maors expensive B5.6% Maors expensive T4.4%
About the same About the same 20.5% About the same 12.6% About the same 24 5%
Abitless expensive  |5.3% Abit less expensive 4.0% Abit less expensive  |1.8% Abit less expensive  |1.1%
] 1 1 1

Cost: Utilities {water, electricity, interns) Cost: Utilities {water, electricity, interns) Cost: Utilities {water, electricity, intemne) Cost: Utilities {water, electricity, intenne)
Mors expensive 65.8% Mors expensive 80,35 Mors expensive 82 3% More expensive 87 6%
About the same 28. 2% About the same 15.5% About the same 15.4% About the same 11.8%
Abit less expensive 6. 1% A bit less expensive 4,27 Abit less expensive  |2.3% Abit less expensive | 5%

Cost: Health insurance
Mors expensive B0.1%
Abaut the same
Abitless expenszive | 3.4%

Mors expensive
About the same

& bit less expensive

Cost: Health insurance
T14%

22 T%

Mors expensive
About the same

A& bit less expensive

Cost: Heshh insurance

I

21.2%

3.8%

More expensive
About the same

A bit less expensive

Cost: Heshh insurance

I =
12.5%

T

Cost: Health cars services

Cost: Health cars services

Cost: Health cars services

4%
!

More expensive 55.1% More expensive More expensive T9.3% More expensive 86,67
About the same About the same About the same 16.9% About the same 13.4%
Abitless expensive |3 4% Abit less expensive 4 5% Abit less expensive |3.73% Abit less expensive ;
| | 1

Cost: Child care and education costs Cost: Child care and education costs Cost: Child care and education costs Cost: Child care and education costs
More expensive More expensive -46.3‘!-'5 More expensive -433"= More expensive -4':'.2'?-'5
Abaut the same About the same 14.8% About the same 12.7% About the same 15.7%
Abit less expensive Abit less expensive J4.2% Abitless expensive J4.4% Abitless expensive 0%
Unsure Unsure 35.6% Unsure Unsure 44.1%

Cost: Transportation (gas, buses, flights, trains)

Mors expensive J2.5%
About the same 21.6%

Abit less expensive 45.5%
|

Cost: Transportation (gas, buses, flights, trains)

Mors expensive
About the same
A bit less expensive

T1.3%
15.9%

BTH%
1

Cost: Transportation (gas, buses, flights, trains)

More expensive
About the same
A bit less expensive

Cost: Transportation (gas, buses, flights, trains)

Maors expensive
About the same
A bit less expensive

TT.2%
21.4%

1.4%

Cost: Leisure activities and entertainment
More expensive
About the same
Abit less expensive

Cost: Leisure activities and entertainment

More expensive
About the same
A bit lzs5 expensive

80.0%
16.1%
3.8%

More expensive
About the same
A bit lzs5 expensive

Caost: Leisure aetivities and entertainment

More expensive
About the same
A bit lzs5 expensive

.
BTH
T

Itis a major factor
Itis aminor factor

Itis not afactoratall |.5%
Unsurs 4%

Itis a major factor
Itis aminor factor

Itis not a factor atall

Unsurs

Immigration Inflation Factor

Itis amajor factor

Itis aminor factor
Itis not a factor atall
Unsurs

Immigration Inflation Factor

Itis a major factor
Itis a minor factor
Itis not a factor at all
Unsurs

(Y CYGNAL



| Segmentation Analysis:

Old GOPs (29%)

Young GOPs (20%)

Young Dems (20%)

Old Dems (31%)

Al Cost Inflstion Factor
Maosthy help reduce costs
Somewhat help reduce costs
Make no difference
Somewhat make things more...

Maosthy make things mores expensive

Al Cost Inflation Factor
Mosthy help reduce costs
Somewhat help reduce costs
Make no difference
Somewhat make things mare. ..

Mosthy make things more expensive

Al Cost Inflstion Factor
Mostly help reduce costs :
Somewhat help reduce costs
Make no difference
Somewhat make things more. ..

Maosthy make things more expensive

Mosthy help reduce costs
Somewhat help reduce costs
Make no difference

Somewhat make things mare. ..

Mosthy make things more expensive

Al Cost Inflation Factor

Oppose
Unsurs

Oppose
Unsure

Unsure Unsure Unsure A%
1
Al Adoption Price Parception
Support Support Support | 50.1%
Oppose Oppose Oppose
Unsura Unsure Unsura
ACA Extension Position ACA Extension Position
Support Support Support | 75 5% 38.0%

Oppose
Unsurs

Rent

Live with family or friend s
COrwn 3 home outright
Crwrn 3 home with a montgage

Rent

Live with family or friends
Owin a home outright
Orwn a home with 3 mongage

Rent

Live with family or friend s
Own 3 home outright
Crwn 3 home with a montgag

(1

Live with family or friends
Owin a home outright
Orwn a home with 3 mongage

‘Current Housing Status

Unsurs Unsure Unsurs
Preferred Housing Status Preferred Housing Status
Own a home Owin a home T4 6% Own a home Owin a home
Rent Rent 15.3% Rent
Live with family or friend s Live with family or friends B.I% Live with family or friend s Live with family or friends | 2.5%
Unsure Unsure 2.0% Unsure 18%
L] 1 1
Cost of Housing Pressure Cost of Housing Pressure Cost of Housing Pressure Cost of Housing Pressure
Extreme cost pressurs 13.7% Extreme cost pressure Extreme cost pressurs Extreme cost pressure
Moderate cost pressurs I6.T% Moderate cost pressurs IT 1% Moderate cost pressurs 6% Moderate cost pressurs
Little cost pressure 24 5% Little cost pressure 13.5% Little cost pressure 14.3% Little cost pressure
Mo cost pressure 22 8% Mo cost pressure 12.8% Mo cost pressure T.T% Mo cost pressure
Unsure 2.2% Unsure 2.9% Unsure (3.0
1 1 1
Property Tax Cap Property Tax Cap Property Tax Cap Property Tax Cap
Support 8. T ‘Support Ti.9% ‘Support | 51.9% T2.3%
(Oppose | 3.7% Oppose Oppose .19.3".—3 13.5%
Unswre | 7.6% Unsurs Unsura -28.!-“.-'; 14.2%
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| Segmentation Analysis:

Old GOPs (29%)

Young GOPs (20%)

Young Dems (20%)

Old Dems (31%)

Trump Tariff Support with Benefits and Court Case Prom pt
| Sanpipeoirt 53 TR
(Oppose | 3.1%
Mewtral (3.2%

Trump Tariff Support with Benefits and Court Case Prom pt
‘Support
Oppose
Neutral

Trump Tariff Support with Benefits and Court Case Prom pt
Support |6.3%
Opposs [N T2 %

Neutral [il15.7%

Oppose
Neutral

Trump Tariff Support with Benefits and Court Case Prom pt

Retail Theft s Driverof Costs
Aton

A great deal
Some
Alittle

MNone at all

Unsure

Retail Theft as Driver of Costs

Aton 13.6%

A great deal 33.5%
Some 25.2%
Alittle 18.1%
None at all  ||4.8%
Unsure 4.4%

Retail Theft as Driver of Costs

Aton 10.8%

A great deal 24.0%
Some 26 2%
Alittle 17.6%
MNone at all 14.T%
Unsure 6. 7%

Aton
A great deal
Some
Alittle

None at all

Unsure

Direg Problem Concemn

Extremely concerned _61 A%

Dirug Problem Concern
Extremely concemed

Direg Problem Concemn
Extremely concerned

Extremely concemed

Very concemsed | 25.3% Very concemed Very concemed Very concemed
Somewhat concerned | 9.8% Somewhat concemed ‘Somewhat concerned Somewhat concemed
A little concerned 2.8% A little concerned A little concemed A little concermed
Mot at all concemed |.5".-"= Naot at all concemed Mot at all concemed Naot at all concemed
Unsure A% Unsure Unsure Unsure
| i
Drug Problem Effects Drug Problem Effects
Vickent crime Viclent crime Vickent crime | 22.1% Violent crime
(Overdose deaths Owerdose deaths (Overdose deaths -251)"= Owerdose deaths
Family breakdown Family breakdown Family breakdown | 13.6% Family breakdown
Homelessness Homelessness Homelessness | 18.5% Homelessness
Property crime Property crime Property crime |4.8‘f-"= Property crime
Economic eosts. of treatment Economic costs of treatment Economic eosts. of treatment Iﬁ.&‘f-"; Economic costs of treatment
Unsure Unsurs Unsure I5-1’-"= Unsurs
1 1
Venezuels Drug Problem Position Venezuels Drug Problem Position
Support Support ‘Support | 39.3% Support 14.0%
(Oppose 9% Oppose Opposs | 45 1% Oppose
Unsure % Unsure Unsure .11.6‘.—"; Unsure

Current House Size Adeguacy

Current House Size Adequacy

Yes Yes Yes 31.7% | 48 0%
No No No 43.5% | H1.0%
Unsure | 10.3% Unsurs Unsurs 18.2% Unsure ||11.0%

i i L]

Increase House Size Position Increase House Size Position Increase House Size Position Increase House Size Position

| Suppeort 15.5% ‘Support 34.3% Suppeort ‘Support 35.5%
(Oppose Oppose 37.0% Oppose Oppose 34.3%
Unsurs Unsure 28.8% Unsurs Unsure [25.8%
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| Segmentation Analysis:

Old GOPs (29%)

Young GOPs (20%)

Young Dems (20%)

Old Dems (31%)

Heliday Gift Spending Heliday Gift Spending Holiday Gift Spending Holiday Gift Spending
More 12.1% More -23.1% Maore 13.4% More 14.0%
About the same 61.2% About the same 30.0% About the same 25.2% About the same 25.3%
Less 26.T% Less 46I9% Less |61.4% Less I%?%
1
Holiday Gift Spending Amount Holiday Gift Spending Amount Holiday Gift Spending Amount
Under 3250 14.3% Undear 3250 | 22.1% Under 3250 Under 3250 25.2%
5250 - 3439 13.4% 5250 -343 [z 5250 - 3439 3250 - 5439 227
5500 - 31,000 28.7T% 5500 - 31,000 -28.1% 3500 - 51,000 500 - 51,000 24 3%
$1,000 - 52,000 19.0% $1,000 - 52,000 | 11.3% 1,000 - 52,000 $1.000 - 52,000 |9 12.6%
32,000 or mone 14 1% 32,000 or mone IE.]‘% 32,000 or mone 32,000 or more N6.3%
Unsurs 9.5% Unsure | T4% Unsure Unsure 2.9% |
I |

Heliday Shopping Mode Heliday Shopping Mode Heliday Shopping Mode Heliday Shopping Mode
More online 38 2% Maore anline 3470 Maore anline F0.0% Maore anline 37.9%
Both online and in stores 45.0% Both online and in stores 41.8% Both online and in stores 39.0% Both online and in stores 43,505
Mare in stores 15.8?:‘\'» Meare in stores 24.0% Moare in stores 22.(?% Mare in stores IE.SI'.&

Talking Politics st Holiday Gatherings Talking Politics at Holidzy Gatherings Talking Politics at Holidsy Gatherings Talking Politics at Holidzy Gatherings
ez 52.4% ez 78.3% fas 56.8% Yes 6473
Mo, I'm willing to talk politics 4'1'.5?'% Mo, I'm willing to talk politics 21.7T% Mo, I'm willing to talk politics 3.2% : Mo, I'm willing to talk politics 35.3% :
Avoiding Family or Friends for the Holidays Avoiding Family or Friends for the Holidays Awvoiding Family or Friends for the Holidays Avoiding Family or Friznds for the Holidays

es B.5% fes 22 5% fes 17.5% Yes 35.4%
Ma, I'm not avoiding anyons ISD.?% Mo, I'm not aveiding anyons ?3;0% Nao, I'm not avoiding anyons ??.I% Nao, I'm not awoiding anyons ESSI%

New Years Resolutions New Years Resolutions New Years Resolutions New Years Resolutions
Health and fitness -H.m Health and fitness Health and fitness Health and fitness
Finanees 30.5% Finances Finances Finances
Mental health or stress reduction 13.27% Mental health or stress reduction Mental health or stress reduction Mental health or stress reduction
Relationships 2200 Relstionships Relationships Relstionships
Travel or new ExpErences 15.3% Travel or new expenences Travel or new expeErences Trawvel or new expenences
Time management or organization =I4.5'J‘\L Time management or organization Time management or onganzation Time managemeant or organization
Career or professional growth 1065 Career or professional growth Career or professional growth ‘Career or professional growth
'Volunteering or community.... T.6% 'Volunteering or community.... Violunteering or community.... Violuntesring or community....
Education or learning new skills (i Education or learning new skills Education or learning new skills Education or learning new skills
Unsure F202% Unsure Unsura Unsure

!
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| Segmentation Analysis:

Old GOPs (29%)

Young GOPs (20%)

Young Dems (20%)

Old Dems (31%)

Mews Attention
A great deal A great deal A great deal A great deal 3E.4%
Aot A ot Aot Aot 25.6%
A moderate amount A moderate amount A moderate amount A moderate ameunt 26.00%
Alittle Alittle Alittle Alittle B.4%
Mone at all Hone at all Mone at zll Mone at all 1.7%
Unsure Unsure Unsure Unsure 0%
1
News. Source News Source News. Source News. Source
Mational broadcast television news. .. Mational broadcast television news. .. Mational broadcast television news. .. Mational broadcast television news. .
Local broadeast television news Local broadeast television news Local broadeast television news Local broadeast television news
Cable news {i.e. Fox Mews, MSNB. .. Cable news {i.e. Fox Mews, MSNB... Cable news {i.e. Fox Mews, MSNB... Cable news {i.e. Fox Mews, MSNB...
Streaming app{s) ‘Streaming app{s) Streaming app{s) Streaming app{s)
TikTok TikTok TikTok TikTok
Facebook Facebook Facebook Facebook
Twitter /X Twitter /X Twitter /X Twnitter /X
YouTube YouTube YouTube YouTube
Newspaper Newspaper Newspaper Newspaper
Talk radic Talk radic Talk radic Talk radic
Podcasts Podcasts Podcasts Podcasts
Other websites 2MT% Other websites Other websites Other websites
Unsurs 1.5% Unsurs Unsurs Unsurs
i

Gender Gender Gender
Famale Famale 58. 7% Female T0.5% Female 51.6%
Male Malke 40.3?'\'9 Male ZB.Z%I Male 48.:1%

Age Range Age Range Age Range
18-29 |2.2% 18-29 17.0% 18-23 23.2%
20 - 44 20 - 44 33.4% 20 - 44 25.2%
45 - 54 45 - 54 21.5% 45 - 54 16.6%
55 - B4 55-64 | 13.2% 55 - 64 23.1%
55+ 55+ 14.6% 55+ 12.0%
[ I
Partisanship by Response Partisanship by Response Partisanship by Response

Republican [B1. 7% Republican TZ.2% Republican | 2.0%
Independent 12.1% Independent 21.4% Independent 28 8%
Democrate  |-2% | Democrate | 6.3% | Democratc 5?3'1‘\'» ﬂf.i%




| Segmentation Analysis:
Old GOPs (29%)

Young GOPs (20%)

Young Dems (20%)

Old Dems (31%)

Ideology Ideology |deology
[Conservative Conssrvative 5020 Conservative 14.5% Conservative | 5.3%
Moderste Moderats 35.9% Mederats 42.8% Moderats 29.8%
Liberal Liberal T.5% Liberal 41.7% Libers| 8%
| 1 | 1

Epecific Voter History Epecific Vioter History Epecific Vioter History Epecific Vioter History
2018 - Congressional Midterm B4 2% 2018 - Congressional Midberm 35.5% 2018 - Congressional Midterm | 35.5% 2018 - Congressional Midterm 86, 8%
2020 - Presidentisl 97.5% 2020 - Presidential T.5% 2020 - Presidential T41% 2020 - Presidential 98.8%
(2022 - Congressional Midterm 53, 5% 2022 - Congressional Midterm 48.3% 2022 - Congressional Midterm | 439 5% 2022 - Congressional Midterm o4 T
2024 - Presidentizl 100.0% 2024 - Presidential 85.7% 2024 - Presidential 85.8% 2024 - Presidentisl 59.3%
| did not vote in any of these elections 0% | diid ot vote in any of these elections 0% | did mot vote in any of these elections IZ.S% | did not vote in any of these elections  [.0%
Unsure 0% Unsure 2.1% Unsure I2.]‘% Unsure 0%

| | 1 !
2024 Retro Ballot 2024 Retro Ballot 2024 Retro Ballot 2024 Retro Ballot
Republican Donald Trump 58 5% Republican Donald Trump 85 2% Republican Donald Trump | 4.9% Republican Donald Trump |9%
Demoerat Kamala Harris 3% Democrat Kamala Harris [ Democrat Kamala Harris TT.T% Democrat Kamala Harris
(Other 1.3% Other 8.1% Other 17.4% (Other
1 |
Religion
(Catholic Catheolic (Catholic 18.0% Catholic
Mainline Frotestant Mainline Protestant Maindine Protestant T% Mainline Protestant
Evangelical or Born-Again Evangelical or Born-Again Evangelical or Born-Again -25.4% Ewvangelical or Born-Again
Jewish Jewish Jewish (3% Jewish
Muslim Muslim Muslim 1.8% Muslim
Ancther refigion Ancther refigion Ancther religion .12.0% Ancther religion
Mot religious Mot religious Mot religious 31.3% Mot relfigious
Unsure Unsure Unsurz 3.3% Unsure
i
Religious Service Attendance Religious Service Attendance R Service Attendance Religious Service Attendance
Regular Church 33. 7% Regular Church 33.6% Regular Church Regular Church 1T.6%
Monthty Church 15.0% Manthly Church 15.7% Manthly Church Monthty Church 8.3%
Rarsly/Never Church 51.3% Rarehy/Never Church 50.T% Rarehy/Mewer Church 636% RarehyiNever Church T4.1%
| 1 1 1
Community Type Community Type Community Type

Rural 38.7T% Rursl 31.5% Rural 20.6% Rural
Subwrban 50.4% ‘Suburban 42 6% Suburban 44 8% Suburban
Urban 10.5% Urban [26.0% Urban [34.6% Urban

1 1 1
Single Single Single Single
Married Married Married Married
Divorced Divorced 8.5% Divorced Divorced B.4%
Widowed Widowed | 6.2% Widowed Widowed | 6.3%
| Separated Separsted [2.4% Separated |2.3% ‘Separated |.5%
Unsurs Unsure 1.0% Unsure Unsure 1.1%




| Segmentation Analysis:

Old GOPs (29%)

Young GOPs (20%)

Young Dems (20%)

Old Dems (31%)

Income by Response
Less than 525,000 4.4%
525,000 - 549,959 1.T%
550,000 - 374,959 15.0%
F75, 000 - 350,550 11.6%

$100,000 - $124,999 13.0%
$125,000 - $199,909 20.3%

Income by Response
Less than 325,000 15.8%
525,000 - 349,958 20.0%
(550,000 - 374,958 18.2%
375, D00 - 359,550 10.4%

$100,000 - $124.959 14.2%
$125,000 - 3199959 | 10.T%

Income by Response
25.2%

Less than 525,000

525,000 - 48,5650 25.8%
550,000 - 374,550 19.3%
F75, 000 - 390,550 10.5%

$100,000 - $124,550 | T.4%
$125,000 - $189.580 | 7.6%

Income by Response
Less than 325,000 3%
525,000 - 349,958 10.5%
550,000 - 374,958 11.7%
375, D00 - 359,550 14.2%

$100,000 - $124.959 14.5%
$125,000 - $199,959 21.7%

West 16.0%

5200, 000+ 12.1% (5200,000+ 8.0% 5200, 000+ 200,000+ 19.0%
Unsure 11.0% Unsure 9% Unsure 3.3% Unsure 5.1%
1 1 1 i
Race/Ethnicity Race/Ethnicity
Whit= or Caucasisn White or Caucasisn Whit= or Caucasisn 'White or Caucasisn _T&.S“.-';
Asizan or Pacific [slander 6% Asizn or Pacific |slander 2.0% Asizn or Pacific |slander Asian or Pacific |slander 1.1%
Black or African American  |.T% Black or African American T7.5% Black or African American Black or African American | T.0%
Hispanic or Latino 4.4% Hispanic or Latino Hispanic or Lating Hispanic or Latino | B5%
Other B (Other 1.7% Other (Other IE.S".-";
Unsure 1.9% Unsurs S Unsure Unsurs |1.6‘.-"=
1 i 1
[Education Level Edueation Level Edueation Level
Mo degree 58.5% Mo degree I 1.0 Ho degree Mo degree Z84%
At least College 41.1% At least College 25.0% At least College 30.3% At least College T0.B%
| 1 1 1
Employment Employment Employment Employment
Employed R33% Employed B8 3% Employed 52 5% Employed 80.3%
Unemployed/Retired 45, T Unemployed/R etired 3T Unemployed/Reatired IT5% Unemployed/R etired /TR
i i i
Parental Status Parental Status Parzntzl Status Parental Status
Parent/Guardian 18.7% Parent/Guardian 46, 1% Parent/Guardian 20.3% Parent/Guardian | 22.5%
Ne B0.8% Ne 53.2% No T8.6% Ne TT.1%
i [ i
General Election X of 4 General Election X of 4 General Election X of 4 General Election X of 4
<=2 of 4 14.3% <=2 cf 4 |NGE.4% <=2 of 4 153 4% <=2 of 4 14.5%
3ordof 4 85.T5% 3 or 4of 4 45 6% 3ordof 4 46.6% 3ordof 4 85.5%
1 1 1
Region Region Region Region
Mid-Atlantic | 5.1% Mid-Atlantic I8.1°.-"= Mid-Atlantic Mid-Atlantic | 6.6%
Midwest 26.0% Midwest 20.6% Midwest 19.8% Midwest 24.1%
Northeast 14.7% Northeast | 16.6% MNortheast 19.8% Northeast 19.1%
South 17.1% South .19.1‘.-'; South 16.3% South 12.5%
Southwest  [15.2% Southwest 1o Southwest 2% Southwest | 12.0%
West 19.0% Wi=st 18.3% Wast 25.T%
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Demographics

Sex

53.6% 46.4%
Female Male

Geo - Region

Mid-Atlantic [l 6.3%
vidwest || NG 2:
Northeast _17.4%
south |G (5o
southwest || G 7 0%
west |GGG 20 3%

Partisanship

Strongly Republican _ 22.4%
I s>
B s

Mostly Republican

Independent
Mostly Democratic

Strongly Democratic

Total sample size: 1500

Age Range

18 -29

30 - 44

45 - 54

55 - 64

65+

10.6%

17.1%

Education

45.5%

20.9%

21.7%

have at least

29.6%

a College degree

54.0% have no college degree

Ideology

Somewhat conservative

Very conservative

Somewhat liberal

Moderate

Very liberal

14.3%

15.5%

20.2%

20.0%

27.5%

Household Income

<$25k

$25k - $50k
$50k - $75k
$75k - $100k
$100k - $125k
$125k - $200k
$200k+

Race/Ethnicity

White or Caucasian
Asian or Pacific Islander
Black or African American
Hispanic or Latino

Other

Community Type

Rural
Suburban

Urban

10.5%
15.8%
15.5%

11.9%
12.6%
16.2%
11.4%

| 1.5%

l 11.0%
l 10.9%

|2.6%

27.4%

51.5%

21.1%

g CYGNAL



Demographics (Aspirational Home Owner)

Sex

53.5% 46.5%
Female Male

Geo - Region

Mid-Atlantic  [JJij4.7%
Midwest || GG 20 5%
Northeast | N 13-9%
south || 8%
Southwest || NG 103
west | - o

Partisanship

Strongly Republican 14.5%

19.9%

Mostly Republican

Independent
Mostly Democratic

Strongly Democratic 20.5%

Aspirational Home Owner sample size: 235

Age Range
18 -29
30 - 44
45-54
55 - 64

65+

Education

39.0%

27.9%

25.0%

16.7%

16.2%

14.2%

have at least

a College degree

61.0% have no college degree

Ideology
Very conservative
Somewhat conservative
Moderate
Somewhat liberal

Very liberal

15.3%

16.2%

22.2%

16.2%

26.1%

Household Income

<$25k

$25k - $50k
$50k - $75k
$75k - $100k
$100k - $125k
$125k - $200k
$200k+

Race/Ethnicity
White or Caucasian
Asian or Pacific Islander
Black or African American
Hispanic or Latino

Other

Community Type

Rural

Suburban

Urban

16.3%
23.7%
21.5%
11.8%
9.9%
9.1%
4.5%

|1.7%

. 12.2%
. 13.3%

|3.6%

19.2%

26.3%

g CYGNAL

54.6%



Streaming app(s) TikTok Facebook Twitter/ X YouTube

Independent - 26.2% - 21.6% . 17.5% - 24.4% - 23.7%

Black l 8.5% . 18.5% . 18.8% |4.3% . 15.4%
Hispanic . 13.2% . 19.1% . 15.1% . 13.6% . 15.0%
30 - 44 - 22.8% - 35.7% - 34.0% - 21.7% - 27.2%
45-54 . 15.2% . 17.5% . 18.5% . 18.4% . 17.0%
55-64 - 21.7% l 8.4% - 21.8% . 19.6% . 18.0%
26.6% l 6.4% . 13.3% . 11.0% - 19.2%

65+



National
TV news

Republican . 23.4%

Independent . 24.2%

Cable news

Streaming
app(s)

- 40.8%

Social Media

Newspaper

. 25.5%
. 27.2%

Talk radio

Podcasts

Black l 13.7% l 13.2% I 10.9% l 8.5% l 13.6% l 7.8% I 6.0% I 5.7%
Hispanic I 1.7% I 8.7% l9.9% l 13.2% l 14.2% I6.8% I 10.6% l 15.1%
18 -29 I 7.2% I4.6% I 5.9% l 13.7% . 18.5% I6.7% I 7.5% l 12.4%

30-44 . 20.6%

45 - 54 l 14.7%

55 - 64 .23.0%
65+ .34.6%

(Y CYGNAL



§ &
- S e S M S R A S A § F ¥
RS . SPLINNL A SN S SR A SR AP x N S SRS
S L T LT 0 R N 0 P e F e P E S & & ¥ .\Q\C’ @e
Q)o Q?o > O(QQ o&Q OQ ée’Q e,@ OQ bQ’Q e}(\ O<2 bQ’Q z& OQ be’Q e}(\ OQ be’Q z@ o*q} o ‘OQ’Q ’{\\\0 ‘{\‘\0 00'\ ~<\‘\
PR P F P FEEE P F P F S FE NN QTN

Social Media 46% 75% 69% 75% 70% 46% | 59% |51%
Cable news 12% 18% 21% 15% 2’1’%.21‘% \47% 45% 50% |47% 52%

National TV news 18% . 17% 16% .21% 19% l 20%

Local TV news 14% 15% 9% 17% 19%

Other websites 17% I. 19% . 6% 16% . | g .21% 20% 11%
YouTube 22% 21% 16% 22% 20% 17% . 3 y 8% 19% 19%. 15% 20% ..

Podcasts 21% 15% 15% 21% 22% 20% 22° ' 1% 18% 15% 13% 8% 18% 18% 17% 19% 18% 20% 15%

Facebook 18% 14% 18% 19% 13%.12% 10%.20%.20% 1% 20% 17% 9% 20% 8% 6% 6% 17% 14% 20% 13% 14% 14%.

',.10% 17% 16%

Talk radio 18% 7% 12% 18% 8% 5% 9% 11% 12% 11% 11% 22% 17% 10% 20% 11% 7% 20% 10% 4% 12% 14% 9% 12% 15% 12% 7%

9% 14% 7%

Newspaper 9% 21% 7% 9% 20% 10% 6% 12% 10% 5 15% 5% 17% 15% 5% 11% 18% 16%

Streaming app(s) 13% 11% 13% 13% 11% 14% 19% 14% 15% 17% 10% 8% 9% 16% 15% 13% 9% 13% 10% 8% 12% 11% 16% 11% 13% 14% 10%

TikTok 8% 13% 10% 8% 13% -16% 15% 22% 10% 5% 16% 5% 4% 3% 2% 1% 3% 10% 10% 13% 6% 10% 17% 19%

Unsure 3% 1% 7% 3% 2% 7% 0% 0% 1% 7% 0% 1% 6% 2% 2% 3% 1% 3% 1% 1% 3% 2% 2% 2% 2% 1% 2%

Twitter / X 14% 4% 7% 14% 5% 17% 10% 2% 17% 6% 3% 17% 5% 0% 4% 6% 1% 7% 9% 10% 10% 8% 8% 8%
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