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26.9%

16.0%
0,
12.2% 1M11%
9.5%
Inflationand  Threats to lllegal Government Healthcare
the economy democracy immigration spendingand
and border waste

security
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Social
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security
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Gun control
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—

Unsure



Trend: Top Priority



Trend: Top Priority (At Least ~10%)



Percent Change: Top Priority (Jul '26 to Aug '26)



Vote Method

49.5%

Vote in-person on Vote absentee by  Vote early in-
Election Day mail person

How do you plan to vote in the November 3rd general election for U.S. Senate and U.S. Congress?



Trend: Vote Method

Vote in-person on
Election Day

Vote early in-person

Vote absentee by mail



Percent Change: Vote Method (Jul '26 to Aug '26)



Country Direction

4.2%

Right direction Wrong track Unsure

Generally speaking, would you say things in the United States are headed in the right direction or off on the wrong track?



Trend: Country Direction

Wrong track

Right direction

Unsure



Percent Change: Country Direction
(Jul '26 to Aug '26)



97.3%

2.7%

Yes No



83.4%

0,
& 2.4% 1.7% 1.2% 1% 3% 2% 9%




91.9%

8.1%
I
Agree Disagree




91.2%

8.8%

Closely Not



84.8%

15.2%
10.0%

Agree Disagree

How much do you agree or disagree with the following statement: My vote can make a real difference in the outcome of elections.



54.6%

6.5%

Yes, | have a | have a general No plan yet
detailed plan idea butno
specific plan



74.7%

6.5%

8%

Most of them About half Very few None that | know
of



70.7%

7.7%

1.4%

A greatdeal Quite a bit Some Alittle or not at all



Mobilization Contact

49.9%

Yes

Have you been contacted by a campaign, political party, or civic organization encouraging you to vote in the November 3rd gen eral election?



90.9%

9.1%
|
Easy Difficult




Composite Turnout Score Distribution



38.8%

Turnout Risk Mid-Turnout Strong Turnout High Turnout



Generic Ballot

48.8%

9.3%

9.3%
Republican Democratic Unsure
candidate candidate

If the election was held today, and you had to make a choice, would you vote for the Republican or Democratic candidate for U.S. Congress?



Trend: Generic Ballot

Democratic candidate

Republican candidate

Unsure



Overall (%Rep-%Dem) Females (%Rep-%Dem) Indies (Y%oRep-%Dem) College (%Rep-%Dem)



Percent Change: Generic Ballot
(Jul '26 to Aug '26)



Generic Ballot by Key Voter Groups



Expected Congressional Winner

42.8%

40.6%

Republicans Democrats Unsure

Regardless of how you plan to vote, who do you expect to win the election for U.S. Congress in November — the Republicans or the Democrats?



Percent Change: Generic Ballot to Expected
Congressional Winner



Trend: Expected Congressional Winner

Democrats
Republicans

Unsure



Percent Change: Expected Congressional Winner
(Jul '26 to Aug '26)



Support President Trump by voting for _ 16.2%
the Republican e /e
for the Republican e
I'm frustrated by both parties and _ 14.0%
haven't decided yet e
Support Democratic ideals by voting _
for the Democrat 204%
for the Democrat e
Unsure . 2.2%



Trend: Congressional Vote Driver

Opposing President
Trump by voting for the
Democrat

Support Republican
ideals by voting for the
Republican

Support Democratic
ideals by voting for the
Democrat

Support President
Trump by voting for the
Republican

I'm frustrated by both
parties and haven't
decided yet

Unsure



Trend: Congressional Vote Driver (NET)

Voting for the Democrat

Voting for the
Republican

I'm frustrated by both
parties and haven't
decided yet

Unsure



Percent Change: Congressional Vote Driver
(Jul '26 to Aug '26)



Midterm Turnout Motivation

Overall Strong GOP Smwt GOP R-Lean Indep  Mod Indep D-Lean Indep Smwt DEM Strong DEM

How motivated are you to vote in the November midterm elections?



Trend: Midterm Turnout Motivation



Percent Change: Midterm Turnout Motivation
(Jul '26 to Aug '26)



56.7%
48.8%

Their specific Their honesty
plans and policy and personal
positions integrity

Theirrecord of Their toughness

getting things
done

and willingness
to fight

22.5%

How they treat
other people

21.8%

Whether they
understand the
problems in my

daily life

15.6%

15.0%

- 4.7%
—

Theirparty and Their faith and Their

who they will
side with

personal values background and
life story

1.0%

Unsure



Image Tests

Donald Trump

JD Vance

Chuck Schumer 14.7% 6.0%

Zohran Mamdani 11.1% 8.7%

Republicans in Congress

Democrats in Congress

0 20 40 60 80 100%
|I Very Favorable Bl Somewhat Favorable O No Opinion O Never Heard Of @ Somewhat Unfavorable B Very Unfavorable|




Image Tests Heatmaps



Image: Donald Trump

42.1%

0,
2.3% 1%

Favorable Unfavorable No opinion Never heard of

Do you have a favorable or unfavorable opinion of Donald Trump?



Trend: Donald Trump Image

Unfavorable

Favorable

No opinion
Never heard of



Percent Change: Donald Trump Image
(Jul '26 to Aug '26)



Image: JD Vance

41.1%

5.0%
%

Favorable Unfavorable No opinion Never heard of

Do you have a favorable or unfavorable opinion of JD Vance?



Trend: JD Vance Image

Unfavorable

Favorable

No opinion

Never heard of



Percent Change: JD Vance Image
(Jul '26 to Aug '26)



Image: Chuck Shumer

25.1%

17.3%

6.0%

7.7% 6.0%

Favorable Unfavorable No opinion Never heard of

Do you have a favorable or unfavorable opinion of Chuck Shumer?



Trend: Chuck Shumer Image

Unfavorable

Favorable

No opinion

Never heard of



Percent Change: Chuck Shumer Image
(Nov '25 to Aug '26)



Image: Zohran Mamdani

36.4%

11.1%
8.7%
11.1% 8.7%
Favorable Unfavorable No opinion Never heard of

Do you have a favorable or unfavorable opinion of Zohran Mamdani?



Trend: Zohran Mamdani Image

Unfavorable

Favorable

No opinion
Never heard of



Percent Change: Zohran Mamdani Image
(Jul '26 to Aug '26)



Image: Republicans in Congress

53.6%

4.8%
4.8% 4%

Favorable Unfavorable No opinion Never heard of

Do you have a favorable or unfavorable opinion of Republicans in Congress?



Trend: Republicans in Congress Image

Unfavorable

Favorable

No opinion

Never heard of



Percent Change: Republicans in Congress Image
(Jul '26 to Aug '26)



Image: Democrats in Congress

52.6%

5.7%
5.7% .8%

Favorable Unfavorable No opinion Never heard of

Do you have a favorable or unfavorable opinion of Democrats in Congress?



Trend: Democrats in Congress Image

Unfavorable

Favorable

No opinion

Never heard of



Percent Change: Democrats in Congress Image
(Jul '26 to Aug '26)



32.3%

20.6% 20.2%
12.1%
9.1%
5.8%
Extremely Very frustrated Somewhat A little frustrated Not at all Unsure

frustrated frustrated frustrated



73.5%

When you click "buy" on a digital movie, book, video
game, or piece of software, some say you should keep
access to it indefinitely, because you bought a product
rather than rented one. Others say digital products
depend on ongoing costs like servers, updates, and
licensing agreements with other companies, so indefinite
access cannot be guaranteed.

13.8% 12.6%

6.8% 12.6%

7.0% 0%

Should be required  Should not be Unsure
required

Do you think companies should or should not be required to guarantee continued access to digital products people have already paid for?



Clearly disclose before purchase that _ 44,59
access could end someday 7o
Release a version that keeps working _42 1%
without the company's servers e
Give customers advance notice before _
access ends 42.0%
Provide customers a refund _ 40.6%

Allow companies or communities to run _ 21.3%
their own servers to keep it working 070
Nothing, the possibility of losing access
is part of buying digital products - 6.7%

Unsure -8.1%



Data Center Awareness

Tech companies like Amazon, Google, Meta, Microsoft, and OpenAl are building large data centers across the country. How much, if at all, have you seen,
read, or heard about the construction of new Al data centers?



Percent Change: Data Center Awareness
(May '26 to Aug '26)



Data Center Proximity

How close to you is the closest data center, as far as you're aware?



Percent Change: Data Center Proximity
(May '26 to Aug '26)



Data Center Net Impact

Unsure

Some positive,
some negative

Negative

Positive

Overall, do you believe the construction of new data centers in the United States will have a positive or negative impact on the country?



Percent Change: Data Center Net Impact
(May '26 to Aug '26)



Individualism vs Collectivism

What happens in my life is up

to me and the choices | make 64.4%

What happens in my life
depends on the community REEFA 23.3% 31.8%
and country around me

Unsure 3.8%

Which of the following comes closer to how you see the world?



32.6%

17.4%

1.3% 5%
The person Their family Their church or  Their employer  Their therapist  State or local The federal Unsure
themselves community government government

organizations



Sacrifice for Common Good

40.7%

4.0%
4.0%

Agree Disagree Neither Unsure

Do you agree or disagree with the following statement: Americans today should be willing to give up some of what they want personally if it makes the
country better off as a whole.



Uniparty Elites: The Republican and Democratic parties are both controlled by the same elites pulling the
strings.

Truth Is Hidden: It's almost impossible for ordinary people to find out what's really going on.

Trust Own Judgment: | trust my own read on things more than the official story from government and the media.
Common Sense Over Experts: The plain common sense of everyday people beats the opinions of experts.
Direct Democracy: The people, not the politicians, should decide the country's most important questions.

People Versus Establishment: Politics is really a battle between honest, ordinary people and a corrupt
establishment.

Compromise As Selling Out: Compromise in politics usually means selling out your principles.
Opponents' Legitimacy: Even people | strongly disagree with have a legitimate place in our politics.

Government Good Faith: Most people who work in government are trying to do the right thing, even when they
get it wrong.

Real Party Differences: The disagreements between the two parties are real, not just for show.

Courts Check Majority: Even when | strongly support what most people want, it's good that courts can slow
things down and get it right.



Populism Battery Statements

Uniparty Elites 25.9% 36.4% 15.3%
Truth Is Hidden 26.5% 40.7% 12.8% 8.5%
Direct Democracy 46.5% 31.1% 6.7%
People Versus Establishment 25.7% 32.7% 19.7% 11.0% 11.0%

Compromise As Selling Out 14.5% 24.6% 21.8% 23.5% 15.6%

Opponents' Legitimacy 28.6% 37.8% 18.8% 9.3% 5.5%

Government Good Faith 10.5% 30.7% 21.6% 23.9% 13.2%

Real Party Differences 36.8% 32.2% 12.6% 12.1% 6.4%

Courts Check Majority 18.4% 37.3% 23.8% 12.1% 8.4%

o

20 40 60 80 100%
|I Strongly agree B Somewhat agree O Neither agree nor disagree EH Somewhat disagree B Strongly disagree|

The following is a list of statements about politics and government in America. For each one, please indicate whether you agree or disagree with the
statement.



Populism Battery Statements Heatmap - Agree



Populism Battery Statements Heatmap - Disagree



Uniparty Elites

15.3%

15.3%

Agree Disagree Neither

The Republican and Democratic parties are both controlled by the same elites pulling the strings.



Truth Is Hidden

21.4%

12.8% 11.4%

11.4%

8.5%

Agree Disagree Neither

It's almost impossible for ordinary people to find out what's really going on.



Trust Own Judgment

75.3%

18.1%
6.6% 18.1%
Agree Disagree Neither

I trust my own read on things more than the official story from government and the media.



Common Sense Over Experts

48.7%

Agree Disagree Neither

The plain common sense of everyday people beats the opinions of experts.



Direct Democracy

77.6%

10.4% 11.9%
6.7% 11.9%

Agree Disagree Neither

The people, not the politicians, should decide the country's most im portant questions.



People Versus Establishment

58.4%

Agree Disagree Neither

Politics is really a battle between honest, ordinary people and a corrupt establishment.



Compromise As Selling Out

39.1%

Agree Disagree Neither

Compromise in politics usually means selling out your principles.



Opponents' Legitimacy

66.4%

18.8%

14.8%
9.3%
5.5%

Agree Disagree Neither

18.8%

Even people | strongly disagree with have a legitimate place in our politics.



Government Good Faith

41.3%

Agree Disagree Neither

Most people who work in government are trying to do the right thing, even when they get it wrong.



Real Party Differences

69.0%

18.4%
12.1%

12.6%
12.6%

6.4%

Agree Disagree Neither

The disagreements between the two parties are real, not just for show.



Courts Check Majority

55.7%

Agree Disagree Neither

Even when | strongly support what most people want, it's good that courts can slow things down and get it right.



Populism Index Distribution



29.5%

Strong Populist Lean Populist Lean Institutionalist Strong Institutionalist

27.9%




30.1%

15.3%

3.9%
|

A greatdeal Alot A moderate Alittle None at all Unsure
amount




Trend: News Attention



Percent Change: News Attention
(Jul '26 to Aug '26)



A live paid TV streaming service (such 32.0%
as YouTube TV, Hulu Live, or Sling) e

A combination of cable or satellite and _
streaming 17.4%

Cable TV (such as Comcast, Spectrum,
or Cox) 16.9%

Free streaming services (such as Tubi, 12 5%
Pluto TV, or Peacock's free tier) oo

Satellite TV (such as DirecTV or Dish) ([ 6.5%

Over-the-air antenna only - 4.7%

| do not watch television at home - 9.8%



Trend: Television Service



Percent Change: Television Service
(Jul '26 to Aug '26)



33.0%
30.1%

15.3%

14.0%

11.6%  10.8%

10.6%

9.0% 8.9%

3.2%

Cable News National Local TV  YouTube Other Podcasts Facebook Newspaper Talk radio Streaming TikTok  Twitter/ X Al like Unsure
news media TV news news we bsites app(s) ChatGPT
we bsites

1.8%
L



Trend: News Source



Percent Change: News Source (Jul '26 to Aug '26)



Partisanship by Response

37.7% 38.0%

2.3%

Republican Democrat Independent Unsure

Generally speaking, do you think of yourself as a Democrat, Republican, or Independent?



Type of Republican

44.0%

1.9%

Trump Republican Traditional Unsure
conservative
Republican

What type of Republican do you more consider yourself?



Trend: Type of Republican

Traditional
conservative
Republican

Trump Republican

Unsure



Percent Change: Type of Republican
(Jul '26 to Aug '26)



Type of Democrat

5.9%
5.9%
Progressive Traditional Unsure
Democrat Democrat

What type of Democrat do you more consider yourself?



Trend: Type of Democrat

Progressive
Democrat

Traditional
Democrat

Unsure



Percent Change: Type of Democrat
(Jul '26 to Aug '26)



Type of Independent

5.1%
5.1%
One who is right One who is let  One who is truly Unsure
leaning leaning middle-of-the-road
and switches
sides

What type of Independent do you more consider yourself?



Trend: Type of Independent

Truly middle-of-the-road
and switches sides

Right leaning

Leftleaning

Unsure



Percent Change: Type of Independent
(Jul '26 to Aug '26)



ldeology

3.2%
3.2%

Conservative Liberal Moderate Unsure

And thinking about your views toward politics and government, would you say you are...



*Conservative Views of Liberals

65.0%

22.7%

10.6%
4.7%
5.8%

Like them Dislike them Neither Unsure

22.7%

1.8%

Thinking about liberals in America today, how much do you like or dislike them?
*Served only to Conservatives



*Liberal Views of Conservatives

66.4%

10.3%

5.4% o
4.99% 2.6%
Like them Dislike them Neither Unsure

Thinking about conservatives in America today, how much do you like or dislike them?
*Served only to Liberals



*Moderate Dislike Comparison

26.8%

24.7%

| dislike | dislike liberals | dislike both | do not dislike Unsure
conservatives more equally either group
more

Thinking about conservatives and liberals in America today, which do you dislike more?
*served only to Moderates



0,
44.2% 202

5.3%
2.4%

Republican Donald Trump Democrat Kamala Harris Another candidate Did not vote in 2024

Thinking back, who did you vote for in the 2024 election for President?



Percent Change: 2024 Retro Ballot to Generic
Ballot



August 2026 National Electorate

Latent class analysis on the full public question set and demographics - side-by-side segment profiles - ordered most Democratic to most Republican

Committed Democrats Persuadable Moderates Cross-Pressured Swing Committed Republicans
Voters

35% 22% 6% 36%

of electorate of electorate of electorate of electorate

<« Democrat Republican »



Ballot & Electoral Fundamentals

% within each segment

Committed Democrats Persuadable Moderates Cross-Pressured Swing Committed Republicans

Voters

35% 22% 6% 36%

I TOP PRIORITY

Inflation and the economy 29% 36% 18% 20%
Threats to democracy 29% 8% 6% 10%
lllegal immigration and border security 0% 4% 11% 29%
Government spending and waste 3% 11% 10% 19%
Healthcare 17% 8% 20% 1%
Social Security and Medicare 8% 11% 9% 5%
National security 1% 5% 3% 10%
Climate change 9% 4% 7% -

Crime and public safety 1% 5% 11% 3%
Gun control 2% 5% 2% 0%
Abortion 1% 1% - 1%
Unsure 1% 2% 2% 1%

I PARTY IDENTIFICATION

Republican 1% 17% 52% 83%
Independent 26% 29% 8% 16%
Democratic 72% 45% 41% 0%

I IDEOLOGY

Conservative 4% 22% 49% 86%
Moderate 29% 51% 13% 12%
Liberal 66% 17% 37% 1%

I GENERIC CONGRESSIONAL BALLOT

Republican Candidate 0% 20% 49% 94%
Democratic Candidate 96% 53% 51% 0%
Unsure 4% 27% 0% 5%



Ballot & Electoral Fundamentals (cont.)

% within each segment

Committed Democrats Persuadable Moderates Cross-Pressured Swing Committed Republicans

Voters
35% 22% 6% 36%

I EXPECTED CONGRESSIONAL WINNER

Republicans 11% 25% 53% 78%
Democrats 75% 43% 47% 10%
Unsure 15% 32% 0% 12%

I RIGHT DIRECTION /WRONG TRACK
Right Direction 0% 17% 70% 78%
Wrong Track 99% 72% 29% 18%
I VOTE METHOD

Vote In-Person On Election Day 40% 46% 50% 61%
Vote Absentee By Mail 33% 27% 8% 10%
Vote Early In-Person 26% 28% 42% 28%

I CONGRESSIONAL VOTE DRIVER

Support Trump via GOP vote - 3% 28% 38%
Support GOP ideals via GOP vote - 8% 21% 53%
Frustrated, havent decided 8% 35% 4% 9%
Support Dem ideals via Dem vote 39% 24% 22% -
Oppose Trump via Dem vote 53% 22% 25% -
Unsure 1% 8% - 1%

I MIDTERM TURNOUT MOTIVATION

Extremely motivated 86% 25% 67% 65%
Very motivated 11% 25% 14% 24%
Somewhat motivated 1% 33% 10% 8%
A little motivated 1% 8% 8% 2%
Not at all motivated 0% 8% 1% 1%

Unsure 0% 2% — —



Ballot & Electoral Fundamentals (cont. 2), What
Determines a Vote

% within each segment

Committed Democrats Persuadable Moderates Cross-Pressured Swing Committed Republicans

Voters

35% 22% 6% 36%

I 2024 PRESIDENTIAL VOTE

Republican Donald Trump 0% 27% 52% 96%
Democrat Kamala Harris 92% 47% 46% 1%
Another candidate 6% 12% - 1%
Did not vote in 2024 1% 7% 2% 2%
Unsure 0% 7% - 1%

I CANDIDATE ATTRIBUTE PRIORITY

Specific plans & policy positions 64% 49% 24% 60%
Honesty & personal integrity 59% 53% 27% 40%
Record of getting things done 25% 40% 28% 44%
Toughness & willingness to fight 25% 24% 22% 27%
How they treat other people 35% 27% 36% 5%
Understands my daily-life problems 28% 26% 23% 12%
Party & who they side with 15% 6% 27% 20%
Faith & personal values 1% 18% 29% 24%
Background & life story 2% 7% 25% 2%

Unsure 0% 3% 0% 1%



Favorability Ratings

Favorable/Unfavorable are NET rollups, matching the toplines

Committed Democrats Persuadable Moderates Cross-Pressured Swing Committed Republicans

Voters
35% 22% 6% 36%

I DONAL D TRUMP

Favorable 1% 18% 68% 93%
Unfavorable 98% 74% 31% 7%
No Opinion 0% 8% 1% 1%
Never Heard Of 0% 1% 0% 0%

I JDVANCE

Favorable 0% 19% 63% 91%
Unfavorable 100% 59% 27% 7%
No Opinion 0% 18% 3% 2%
Never Heard Of 0% 5% 6% 0%

I CHUCK SCHUMER

Favorable 44% 19% 66% 3%
Unfavorable 43% 27% 21% 88%
No Opinion 10% 35% 10% 8%
Never Heard Of 3% 20% 2% 1%

I ZOHRAN MAMDANI

Favorable 79% 22% 49% 2%
Unfavorable 11% 24% 35% 90%
No Opinion 8% 28% 9% 4%
Never Heard Of 2% 26% 7% 5%

I REPUBLICANS IN CONGRESS

Favorable 0% 21% 73% 88%
Unfavorable 99% 60% 24% 11%
No Opinion 0% 17% 3% 2%

Never Heard Of 0% 2% 0% 0%



Favorability Ratings (cont.), Subscriptions & Digital
Ownership

Favorable/Unfavorable are NET rollups, matching the toplines

Committed Democrats Persuadable Moderates Cross-Pressured Swing Committed Republicans

Voters
35% 22% 6%

36%

I DEMOCRATS IN CONGRESS

Favorable 70% 52% 68% 1%
Unfavorable 27% 29% 27% 97%
No Opinion 3% 17% 2% 2%
Never Heard Of 0% 2% 3% 0%

I SUBSCRIPTION FRUSTRATION

Extremely frustrated 41% 22% 26% 31%
Very frustrated 22% 18% 23% 21%
Somewhat frustrated 16% 28% 11% 21%
A little frustrated 9% 17% 18% 11%
Not at all frustrated 7% 6% 22% 10%
Unsure 5% 9% - 6%

I SOFTWARE OWNERSHIP EXPECTATION

Should Guarantee Access 81% 68% 58% 74%
Should Not Guarantee Access 8% 15% 41% 13%
I END-OF-SUPPORT OBLIGATIONS (SELECT ALL)

Disclose before purchase access could end 48% 42% 39% 43%
Release version working w/o servers 50% 31% 39% 41%
Give advance notice before access ends 45% 44% 35% 39%
Provide a refund 43% 42% 41% 37%
Allow community-run servers 27% 17% 30% 17%
Nothing required 2% 7% 43% 5%

Unsure 7% 12% 0% 8%



Al Data Centers

% within each segment

DATA CENTER AWARENESS

A ton

A good amount
Some

A little

None at all
Unsure

DATA CENTER PROXIMITY

In my neighborhood
In my community
In the general vicinity
In my state
Unsure
DATA CENTERNET IMPACT
Positive
Some positive, some negative

Negative

Committed Democr ats

35%

48%

34%

13%
4%
1%
0%

1%
11%
26%
29%
34%

4%
19%
69%

Persuadable Moderates

22%

13%
30%
25%
21%
5%
5%

2%
8%
21%
24%
45%

14%
38%
34%

Cross-Pressured Swing
Voters
6%

34%
38%
5%
18%
5%

14%
29%
14%
35%
9%

76%
10%
14%

Committed Republicans

36%

27%

41%

21%
8%
2%
1%

1%
7%
22%
27%
42%

26%
30%
33%



Worldview

% within each segment

Committed Democrats Persuadable Moderates Cross-Pressured Swing Committed Republicans

Voters
35% 22% 6% 36%

I INDIVIDUALISM VS. COLLECTIVISM
Self-Determination 48% 62% 61% 82%
Community/Country Dependent 47% 31% 39% 17%
I RESPONSIBILITY WHEN SOMEONE FALLS ONHARD TIMES

The person themselves 17% 37% 25% 47%
Their family 11% 14% 21% 25%
Their church or community organizations 2% 6% 10% 12%
Their employer 0% 2% 12% -

Their therapist 0% 0% 5% 0%
State or local government 26% 14% 16% 8%
The federal government 26% 13% 9% 2%
Unsure 17% 15% 1% 6%

I SACRIFICE FOR COMMON GOOD
Agree 50% 30% 77% 31%
Neither 19% 36% 8% 20%
Disagree 26% 28% 14% 46%



Populism Battery and Technocrat Battery

Each row is the NET Agree share with the statement, matching the toplines

Committed Democrats Persuadable Moderates Cross-Pressured Swing Committed Republicans

Voters

35% 22% 6% 36%

I AGREE WITH EACH STATEMENT

Parties both controlled by same elites 63% 61% 78% 59%
Impossible for ordinary people to know truth 65% 63% 73% 2%
Trust own read over official story 70% 65% 7% 86%
Common sense beats expert opinion 24% 43% 78% 71%
People, not politicians, should decide 82% 69% 81% 79%

Politics is honest people vs. corrupt

establishment oA 6% 0% 0%
Compromise means selling out principles 27% 36% 75% 46%
Even those | disagree with belong in politics 68% 62% 78% 67%
Most in govt trying to do right thing 45% 36% 80% 34%
Party disagreements are real, not for show 74% 55% 78% 2%
Good that courts can slow down popular will 58% 56% 81% 49%
I AGREE WITH EACH STATEMENT
Complicated problems best left to experts 47% 28% 85% 30%
Most voters don't know enough for policy 62% 52% 82% 68%

Country better governed by experts 53% 44% 86% 29%



Media Consumption

% within each segment; Social Media is a NET of TikTok/Facebook/Twitter/YouTube

Committed Democrats Persuadable Moderates Cross-Pressured Swing Committed Republicans

Voters
6% 36%

35% 22%

I NEWS ATTENTION

A great deal 44% 7% 50% 27%
A lot 22% 12% 20% 23%
A moderate amount 26% 43% 13% 29%
A little 6% 28% 15% 16%
None at all 1% 8% 2% 4%
Unsure 0% 3% - 0%

I PRIMARY TV SERVICE

Cable TV (Comcast, Spectrum, Cox) 18% 12% 16% 19%
Satellite TV (DirecTV, Dish) 6% 4% 17% 8%
Free streaming (Tubi, Pluto TV, Peacock) 7% 22% 24% 10%
Live paid streaming (YouTube TV, Hulu, Sling) 32% 30% 26% 34%
Combination of cable/satellite & streaming 21% 15% 5% 18%
Over-the-air antenna only 3% 8% 10% 3%

| do not watch television at home 13% 9% 2% 8%



Media Consumption (cont.)

% within each segment; Social Media is a NET of TikTok/Facebook/Twitter/YouTube

Committed Democrats Persuadable Moderates Cross-Pressured Swing Committed Republicans

Voters
22% 6% 36%

35%

I PRIMARY NEWS SOURCES (SELECT UP TO THREE)

National broadcast TV 41% 33% 12% 15%
Local broadcast TV 23% 25% 17% 21%
Cable news 34% 21% 13% 43%
Streaming app(s) 8% 11% 17% 12%
Social Media 28% 51% 80% 37%
TikTok 6% 16% 31% 4%
Facebook 5% 26% 32% 12%
Twitter/X 6% 7% 14% 12%
YouTube 15% 26% 42% 17%
Newspaper 19% 7% 13% 7%
Talk radio 5% 7% 17% 17%
Podcasts 18% 9% 6% 18%
News media websites 46% 23% 10% 23%
Al (ChatGPT) 1% 5% 11% 3%
Other websites 22% 11% 8% 17%

Unsure 1% 3% 0% 3%



Demographics

% within each segment

Committed Democrats Persuadable Moderates Cross-Pressured Swing Committed Republicans
Voters
35% 22% 6% 36%
I GENDER
Female 59% 66% 44% 43%
Male 41% 34% 56% 57%
I AGE
Under 55 47% 61% 90% 35%
18-29 8% 19% 37% 3%
30-44 23% 21% 45% 14%
45 -54 16% 21% 8% 18%
55 and Over 54% 38% 10% 65%
55 - 64 21% 20% 8% 26%
65+ 33% 18% 2% 39%

I EDUCATION

No degree 37% 65% 71% 55%
Some high school 0% 1% 3% 1%
High school diploma/GED 5% 19% 39% 12%
Technical Certification 3% 7% 7% 7%
Some college or Associate's Degree 29% 38% 22% 35%
At least College 63% 35% 28% 44%
Four-year undergraduate or Bachelor's Degree 32% 20% 13% 28%
Graduate degree or further 31% 15% 15% 16%

| receEmNCTY

White or Caucasian 72% 56% 39% 85%
Asian or Pacific Islander 1% 2% 3% 1%
Black or African American 9% 22% 43% 0%
Hispanic or Latino 11% 15% 16% 7%
Other 5% 3% - 4%

Unsure 2% 2% - 2%



Demographics (cont.)

% within each segment

Committed Democrats Persuadable Moderates Cross-Pressured Swing Committed Republicans

Voters
35% 22% 6% 36%

I HOUSEHOLD INCOME

Less than $25,000 7% 19% 11% 4%
$25,000 - $49,999 10% 18% 17% 10%
$50,000 - $74,999 15% 17% 28% 12%
$75,000 - $99,999 11% 10% 15% 10%
$100,000 - $124,999 12% 9% 5% 13%
$125,000 - $149,999 11% 8% 8% 12%
$150,000 - $249,999 17% 9% 4% 20%
$250,000+ 10% 3% 12% 10%
Unsure 5% 7% - 7%

I MARITAL STATUS

Single 26% 36% 47% 9%
Married 55% 42% 45% 67%
Divorced 10% 13% 4% 14%
Widowed 6% 4% 3% 7%
Separated 1% 2% - 3%
Unsure 2% 2% - 0%

I COMMUNITY TYPE

Rural 7% 12% 14% 15%
Small town 14% 13% 4% 22%
Suburban 57% 46% 26% 54%

Urban 22% 29% 56% 9%



Demographics (cont. 2), Populist Class & Turnout Tier

% within each segment

Committed Democrats Persuadable Moderates Cross-Pressured Swing Committed Republicans

Voters

35% 22% 6% 36%

I 2024 PRESIDENTIAL VOTE

Republican Donald Trump 0% 27% 52% 96%
Democrat Kamala Harris 92% 47% 46% 1%
Another candidate 6% 12% - 1%
Did not vote in 2024 1% 7% 2% 2%
Unsure 0% 7% - 1%

I SPECIFIC VOTER HISTORY (SELECT ALL THAT APPLY)

2018 Congressional Midterm 81% 36% 42% 76%
2020 Presidential 92% 75% 64% 96%
2022 Congressional Midterm 88% 52% 37% 81%
2024 Presidential 98% 82% 69% 97%

I POPULIST CLASS

Strong Populist 11% 18% 52% 24%
Lean Populist 24% 30% 22% 35%
Lean Institutionalist 30% 31% 12% 27%
Strong Institutionalist 34% 22% 14% 14%

I TURNOUT TIER

High Turnout 55% 6% 51% 41%
Strong Turnout 27% 24% 22% 35%
Mid-Turnout 15% 24% 15% 16%

Turnout Risk 3% 46% 13% %



Sex

53.6% 46.4%
Female Male

Geo - Region

Mid-Atiantic [l 5.4%
vidwest || NN 221
Northeast [N 1 .02
south |G .7
southwest || NN o s
west [ NG 2o o

2024 Retro Ballot

Republican Donald Trump - 44 2%
Democrat Kamala Harris - 46.2%

Another candidate I 5.3%

Did not vote in 2024 |2.4%

Aug '26 sample size: 1500

Age Range

18-29 || 0 6%
45 -5+ |G
o+ | - -

Education

473% have at least

a College degree

52.0% have no college degree

Marital Status

singie [N 2
pivorced [ 11.8%

Widowed . 5.6%

Married

Separated I 2.0%

Household Income

Race/Ethnicity

White or Caucasian _ 70.9%

Asian or Pacific Islander | 1.5%
Black or African American l 11.0%
Hispanic or Latino l 10.9%

other |3.7%

Community Type

Rural -11.6%

Small town -15.8%

sorwoen | - -
Urban -21.1%



Streaming app(s) TikTok Facebook Twitter/X YouTube



National Local Cable Streaming Social News media Al like
TV news TV News news app(s) Media Newspaper Talk radio Podcasts websites ChatGPT
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